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Smith Travel Research (STR)
Segmentation Trend for North Carolina
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Visitor Profile- NEW
Does not include Cumberland County Residents 

Includes all 5 sources: Attractions, Electronic Kiosks, Hotels, Online and Visitor Center Walk-Ins.

1.Visitors to Cumberland County were from the following states: North Carolina 
26.86%, Florida 10.61% and Virginia 5.30%.

2.The visitors’ reason for visiting was Visit Friends/Family 22%, Vacation 16% and 
a Specific Attraction 13%.

3.The top areas of interest were Museums 14%, Historical Sites 13% and Dining 
12%.

4.On a scale of 1-5 for visitor experience with 5 being the best, the overall visitor 
average score was 4.79. 
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Visitor Profile - New
What is their reason for visiting?
Does not include Cumberland County Residents
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Visitor Profile- New
What are their interests?

Does not include Cumberland County Residents 
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Sales Department
Meeting and Sporting Event Solicitation Activity
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Sales Department
Score Card
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Communications Department
The FACVB Team Placed

243 Event Listings 
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Communications Department
Social Media Stats – October

Outlet Followers Posts Engagement 
Twitter 2,842 36 235 Clicks, Retweets, Replies
Facebook 6,765 46 854 Likes, Comments, Shares
Instagram 1,567 17 458 Likes, Comments
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Communications Department
Publicity Generated
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Up & Coming Magazine – Liberty Point Bulletin 
Veterans (gen)

10/18:  Heroes Homecoming to Honor Vietnam Vets (specific)

VisitFayettevilleNC.com

Y-Travel Social Recap 
Blog: www.Ytravelblog.com – 225,000 monthly influencers

Facebook: 55,000 followers

Instagram – 45,600 followers

Twitter – 50,600 Followers

http://www.ytravelblog.com/


Communications Department
Publicity Generated
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Communications Department
Publicity Generated
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Carolina Country Magazine – October 
Frightfully Fun Fitness 

Tripveel
5 Reasons to Visit Fayetteville 



Communications Department
Publicity Generated
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Cheap Is the New Classy 
51st Annual Holly Day Fair 

Holly Day Fair Tweets 
43,000 followers: @TheNew Classy 

11,000 followers @TravelMarilyn

23,700 followers @bjkbrady

78,000 followers @danavento

35,900 followers @taylorhouseblog



Communications Department 
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Fayetteville Observer – October 10 
More than 40 Films at IMFF

Philadelphia Sun – October 13 
The People You will Meet in Fayetteville 



Communications Department 
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PrLog, Carolina Business Connection, NC Headlines, PR Media, PR News 
Heroes Homecoming to Honor Vietnam Veterans

Heroes Homecoming Motorcycle Rally 

22

Official Army Wife 101 
30+ Fall Activities

Dias De Noticias
October 4: visits to CC Generated $525 Million 

October 26: The Great Tourism Brand Grows on the Basis 

of  Strategies

Trip Advisor/Trip Dispatch
The Hunt for the Perfect Golf  Trip  



Communications Department 
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Go Fayetteville Blog



Communications Department
Score Card 
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Tourism Department 

VisitayettevilleNC.com
25

Go Fayetteville Ad Campaign

We introduced an ad campaign to promote our Go Fayetteville blog. The campaign builds on content we are featuring on the blog.  

Each time the ad runs, two small ads run inside the Fayetteville Observer weekend. A large ad runs on the back of  the publication. 



Tourism Department
Score Card
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Distributed 7,197 Visitor Guides 
To area hotels, welcome centers, visitors, FACVB 

advertising and visitor generation, AAA offices and others. 

Fulfilled 24 Group Service Requests
Includes internal FACVB requests, walk-ins, meetings, etc.

Handled 630 Visitor Inquiries 
Via: phone, walk-ins, web at three Visitor Centers 

both local and out-of-town visitors 

Visitor Services Department
October  Was a Busy Month in Visitor Services! 
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Visitor Services Department
Score Card
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Thank you! 
“Everything Begins With a Visit” 

> Economic Impact of  $504.19 million

> 4,400 jobs with a $93.59 million payroll

> State and Local Taxes of  $37.80 million: 

a $116.83 tax savings to each county resident 
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