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Introduction

• All data was collected by the All American Marathon staff.

• The All American Marathon management estimated 3,500 attendees prior 

to the event.

• There were 496 completed surveys.

• Using the 3,500 attendees, the Confidence Interval for this presentation 

with a 496 Sample Size is +/- 4.08%. Because of the size of the sample 

the Confidence Interval surpassed the “best practice” of +/- 5%. 

• Actual number of registered runners was 3,717.



They Identified Themselves as…
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0.2% I am stationed or affiliated with Fort Bragg and
live in Cumberland County.

I am a resident of Fayetteville/Cumberland
County.

I am from a surrounding county and drove in for
the day for this event.

I am here for this event specifically and am
overnighting in a hotel.

I am here for the event and staying with family or
friends.

I am visiting the area for other purposes, but
heard about the event and came.

I am in the area visiting family or friends and they
brought me to this event.

I am staying at a hotel and the hotel referred me
to this event.
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Overview 

Where Were They From?

• Only 1 of the 489 completed surveys provided an invalid zip code.

• 387 were from North Carolina and 113 were from more than 100 miles from 

Fayetteville.

• 82 identified themselves as being here specifically for the event and overnighting in a 

hotel.

Top 5 by State Top 5 by County Top 5 by City

1. North Carolina 387

2. Virginia 23

3. South Carolina 13

4. Florida 9

5. Georgia 8

1. Cumberland, NC 242

2. Moore, NC 38

3. Wake, NC 23

4. Hoke, NC 21

5. Robeson, NC 12

1. Fayetteville, NC 167

2. Fort Bragg, NC 36

3. Raeford, NC 21

4. Cameron, NC 19

5. Hope Mills, NC 15

Other Countries

1. Germany 2

2. England 2

3. Canada 1



How Did They Find Out About Event?
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Survey Requirements

Requirement Information Provided

All American Marathon management 

provided all information in a Microsoft 

Excel Spreadsheet.



Run With the Nation’s Finest
4th Annual All-American Marathon March 26 in Fayetteville/Fort Bragg

Fayetteville, NC  - On March  26, Fort Bragg and Fayetteville will host the fourth annual All-
American Marathon and "Mike-to-Mike" Half Marathon. An All-American Family 5K is also 
offered.  All courses have been certified by the USA Track and Field Association. The marathon is 
a qualifier for the Boston Marathon.
On race day, members of the military, wounded warriors and runners from around the United 
States will start near the Airborne Trooper Statue "Iron Mike" at the Airborne & Special 
Operations Museum and pass through many scenic areas in the community before heading to 
Fort Bragg, where they run by the Iron Mike statue at the entrance to Fort Bragg. Video of 
runners passing Iron Mike on Fort Bragg.

The run is lined with flag-bearing spectators cheering the runners.  The Wear Blue Mile, which honors fallen service members, is
noted as one of the most moving components of the race. The Wear Blue tributes include “Faces of the Fallen” posters lining the 
course and volunteers holding American Flags adorned with a streamer bearing the name of a fallen service member.  Video of 
2015 Wear Blue Mile
All-American Marathon Photos
Register for the marathon, half-marathon and 5K at www.AllAmericanMarathon.com

Bureau Generated Publicity
Press Release

February 9 and 10 – Distributed to 1,076 Running, Fitness and Travel Media and 954 media outlets that write about fitness, running, etc.

http://www.bragg.army.mil/Pages/Default.aspx
http://www.allamericanmarathon.com/all-american-marathon/
http://www.allamericanmarathon.com/mike-to-mike-half-marathon/
http://www.allamericanmarathon.com/5k/
https://www.youtube.com/watch?v=ajJ0n_eTZAM
https://www.youtube.com/watch?v=R3zprLghSfo
https://www.flickr.com/photos/59899770@N05/albums/72157666625013422
http://www.allamericanmarathon.com/


Bureau Generated Publicity
Blogging

January 17th – Go Fayetteville Blog Written



Bureau Generated Publicity
E-Promotion

December 2016 – Mailed to 70,000 email recipients. January 2017 – Mailed to 70,000 email recipients.



Bureau Generated Publicity

Event Calendar Listing Submitted to the following outlets: AAA Go Magazine, ABC 11, Carolina Country, Event Crazy, Fayetteville Observer, 
News 14 Carolina, SC living, Trip Advisor, VisitFayettevilleNC, VisitNC, and WRAL.

Event Calendar Listing Published at the following outlets: AAA Go Web, ABC 11 Web, Carolina Country Print & Web, Event Crazy, Fayetteville 
Observer, News 14 Carolina, SC Living, Trip Advisor, VisitFayettevilleNC, VisitNC, and WRAL Web. 

Calendar of Events



Bureau Generated Publicity
Social Media Outlets

Twitter – 15 Tweets

10x Re-shared content from Marathon attendees.

Engaged with runners before, during and after the marathon 



Bureau Generated Publicity
Social Media Outlets

Facebook – 6 Posts



Bureau Generated Publicity
Earned Publicity

All coverage shared through social media

Twitter: Freelancer  John Lewinski AA Marathon 
Twitter: Fit Bottomed Girls AA Marathon 
Facebook: Burt Yasso AA Marathon 



Bureau Generated Publicity
Earned Publicity

Running USA – Run with the Nation’s Finest



Bureau Generated Publicity
Earned Publicity

Running.Net – All American Marathon



Public Relations Recap

• 1 Press Release distributed to 2,024 people/organizations.

• 1 Blog Post

• 11 Event Calendar Listing 

• 15 Tweets

• 6 Facebook Posts

• 2 E-promotions – sent to approximately 70,000 email addresses each.

• 5 Pieces of Earned Media/Public Relations Coverage



Bottom Line
• All Tourism Development Authority (TDA) requirements were met.

• The sample size was excellent and exceeded the “best practices” for sample versus participants.

• Of those participants staying at a hotel, the overall average length of stay was 2 nights.

• 16.8% of participants (82) were overnighters and came specifically for the event – extrapolated out 

to 3,500 participants this means potentially 588 people X 2 nights = 1,176 room nights (+/- 4.08%)

• 1 participant was referred by hotels.

• 42.72% were from Cumberland County, including Fort Bragg.

• 40.19% were day-trippers.

• Participants heard of the event mainly by Word of Mouth (48.7%) and Facebook (30.3%).



Bottom Line
• Those that came for the event and stayed at a hotel listed the following hotels:

• Official Hotel Pickup: 216



Thank You
Proudly promoting the 

Communities of  Cumberland County.


