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• All data was collected and provided by the Communities In Schools of 

Cumberland County. 

• There were an estimated 3,000 visitors for the festival. 

• There were 2,008 survey responses with an age breakdown of 74% over 

21, 9% between 13-20 and 17% under 12. 

• The Confidence Interval for this presentation with a 2,008 Sample Size is  

+/-1.26%. Because of the size of the sample the Confidence Interval far 

exceeds the “best practice” of +/- 5%. 
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Overview  

• 2,005 Visitors to the festival provided valid zip code information. 

• 93.62% were from North Carolina, and 91.87% were from within 100 miles of 

Fayetteville. 

• 41% identified themselves as being a “Resident of CC” with 37% identifying as being 

“Stationed or Affiliated with Fort Bragg and Live in CC”. 

Top 5 by State Top 5 by County Top 5 by City 

1. North Carolina  94% 

2. Virginia  1% 

3. Texas  .6% 

4. California  .5% 

5. Tennessee  .45% 

1. Cumberland 72% 

2. Hoke  7.8% 

3. Moore  3.4% 

4. Robeson 2.5% 

5. Wake & Lee 1.3% 

 

1. Fayetteville 54% 

2. Hope Mills 8.5% 

3. Raeford 7.8% 

4. Fort Bragg 5.2% 

5. Spring Lake 2.9% 
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Requirement Information Provided 



• The sample size was excellent and far exceeded the “best practices” for sample versus attendees. 

• 3,000 attendees 

• 1% of attendees were overnighters and came specifically for the event - 30 people X 2 nights = 60 room nights. 

• 0% were referred by hotels. 

• 78% were from Cumberland County including Fort Bragg. 

• 10% were day trippers. 

• 84% of attendees heard of event from Word of Mouth (49%) and Social Media (35%). 

• The FACVB did not receive “raw” data to tie the zip codes with the purpose of travel. 

• Emails were collected however, not with the attendees knowledge they would be used for future marketing and 

therefore the FACVB cannot use these email addresses as it would be considered SPAM. The FACVB received no 

emails per the TDA Requirements which states “Emails collected using the Email Collection Forms should be 

returned to the FACVB to be entered into database for future community mailings.” 




