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Introduction

• All data was collected by the Cape Fear Wildlife Expo staff during the 

event from 17-19 March 2017.

• The Cape Fear Wildlife Expo management estimated 15,000 attendees 

prior to the event.

• There were 536 completed surveys.

• Using the 15,000 attendees, the Confidence Interval for this presentation 

with a 536 Sample Size is +/- 4.16%. Because of the size of the sample 

the Confidence Interval surpassed the “best practice” of +/- 5%. 
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I am from a surrounding county and drove in for the
day for this event.

I am a resident of Fayetteville/Cumberland County.

I am here for the Wildlife Expo specifically and am
overnighting in a hotel.

I am stationed or affiliated with Fort Bragg and live in
Cumberland County.

I am visiting the area for other purposes, but heard
about the event and came.

I am in the area visiting family or friends and they
brought me to this event.

I am staying at a hotel and the hotel referred me to
this event.

I am here for the Wildlife Expo and staying with family
or friends.
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Overview 

Where Were They From?

• Only 2 of the 536 completed surveys provided an invalid zip code.

• 513 were from North Carolina and 40 were from more than 100 miles from Fayetteville.

• 45 identified themselves as being here specifically for the event and overnighting in a 

hotel.

Top 5 by State Top 5 by County Top 5 by City

1. North Carolina 513

2. South Carolina 15

3. Virginia 2

4. Invalid Zip Code 2

5. 4 States Tied 1

1. Cumberland, NC 229

2. Robeson, NC 56

3. Sampson, NC 36

4. Hoke, NC 24

5. New Hanover 23

1. Fayetteville, NC 151

2. Hope Mills, NC 40

3. Raeford, NC 24

4. Wilmington, NC 22

5. Stedman, NC 17
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Print

Billboard

How Did They Find Out About Event?
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Survey Requirements

Requirement Information Provided



Bureau Generated Publicity
Press Release

February 2nd – Press Release distributed to 381 media contacts. FACVB’s personal media contacts plus outdoor and DC/Carolinas/Virginia 
wildlife and outdoor writers pulled from Media Database.

February 7th – Press Release distributed to 1,285 national outdoor writer contacts. 

9th Annual Cape Fear Wildlife Expo Moves to Fayetteville 
Crown Arena to Host March 17-19

Fayetteville, NC  - The 9th Annual Cape Fear Wildlife Expo promises to be better than ever with a move to the Crown 
Arena in Fayetteville.  We needed additional space to offer more vendors and provide free parking for all attendees,” 
says event organizer WC Lanier.   

Outdoor enthusiasts will find lots to enjoy during the three day show: hunting and fishing exhibitions, wildlife art, 
decoys, boats and accessories, truck and ATV displays, fly fishing demos, camping, guides, outfitters, contests and 
archery demonstrations. 

A few special features during the show: 
➢ An interactive archery range 
➢ Birds of prey demonstrations 
➢ Appraisals of antique tackle rods and tackle boxes from Carolina Tackle Collectors 
➢ Fly fishing and kayaking demonstrations
➢ Moon Shadow Rescue Wolves from Newell Farms (Warrenton, NC) in attendance.

Expo hours are Friday and Saturday, March 17/18 from 10 a.m. to 5 p.m.  On Sunday March 19th, hours are 10 a.m. to 5 p.m.  Admission is $11 for adults, $8 for 
seniors 60 and older and military. Children 10 years and under are free when accompanied by an adult. 



Bureau Generated Publicity
Blogging

February 7th – Go Fayetteville Blog Written http://www.gofayetteville.com/wildlife-events/

http://www.gofayetteville.com/wildlife-events/


Bureau Generated Publicity
E-Promotion

February 17th – Mailed to 70,000 email recipients.



Bureau Generated Publicity

Event Calendar Listing Submitted to the following outlets: AAA Go Magazine, ABC 11 Website, Carolina Country, Carolina Festivals, Event 
Crazy, Fayetteville Observer , VisitFayettevilleNC.com, Our State Magazine, News 14, SC Living, Trip Advisor , VisitNC, WRAL.com

Event Calendar Listing Published at the following outlets: AAA Go Magazine Web, AAA Go Magazine Print, Carolina Country Web, Carolina 
Country Print, Event Crazy, Fayetteville Observer, News 14 Carolina, Trip Advisor, VisitFayettevilleNC, VisitNC, WRAL.com 

Calendar of Events



Bureau Generated Publicity
Social Media Outlets

Twitter – 7 Tweets



Bureau Generated Publicity
Social Media Outlets

Facebook – 5 Posts



Bureau Generated Publicity
Social Media Outlets

Instagram – 3 Posts



Bureau Generated Publicity
Earned Publicity

February 3rd – @travelmarilyn tweeted 
information on the show. 8,000 
followers.

February 10th – Dunn Daily Record -
Story



Bureau Generated Publicity
Earned Publicity

February 8th – The Fishing Wire Story



Public Relations Recap

• 1 press release distributed to 1,500+

• 1 blog post

• Featured in E-promo sent to 70,000 email addresses

• 11 Calendar of Events Listings Secured

• 14 Social Media posts

• 3 pieces of earned publicity (PR) 



Bottom Line
• All Tourism Development Authority (TDA) requirements were met.

• The sample size was excellent and exceeded the “best practices” for sample versus participants.

• Of those participants staying at a hotel, the overall average length of stay was 3 nights.

• 8.41% of participants (45) were overnighters and came specifically for the event – extrapolated out 

to 15,000 participants this means potentially 1,262 people X 3 nights = 3,786 room nights (+/-

4.16%)

• 8 participants were referred by hotels.

• 44.67% were from Cumberland County, including Fort Bragg.

• 40.19% were day-trippers.

• Participants heard of the event mainly by Word of Mouth (27%) and Radio (22%).

• 179 attendees signed up for the FACVB’s E-Promotion Program and provided a valid E-mail 

address.

• Those that came for the event and stayed at a hotel listed the following hotels; Holiday Inn, Econo

Lodge, Motel 6, Days Inn, Red Lion Inn, Suburban Ext. Stay, Holiday Inn I-95, Marriott, Hampton Inn, 

Ramada Inn, Red Roof Inn, Holiday Inn Express and Sleep Inn.

• Official Hotel Pick Up:  100 room nights

Econo Lodge - 10, Holiday Inn – Fayetteville I-95 South - 75 and Red Lion Inn & Suites - 15.



Thank You
Proudly promoting the Communities of  Cumberland 

County.


