
Visit Mississippi 
Gulf Coast

KEY PERFORMANCE INDICATORS

OCTOBER 2018



Non-Casino Rooms Sold

STR

October

Fiscal Year To Date October over October



Casino Rooms Sold

MS Gaming Commission

October

Fiscal Year To Date October over October



All Rooms Sold

STR & MS Gaming Commission

October

Fiscal Year To Date October over October



Occupancy Tax Receipts

September

Fiscal Year To Date September over September

MS Department of Revenue



Non-Casino Occupancy

October

Fiscal Year To Date October over October

STR



Casino Occupancy

October

Fiscal Year To Date October over October

MS Gaming Commission



All Occupancy

October

Fiscal Year To Date October over October

STR & MS Gaming Commission



Non-Casino ADR

October

Fiscal Year To Date October over October

STR



Casino ADR

October

Fiscal Year To Date October over October

MS Gaming Commission



All ADR

October

Fiscal Year To Date October over October

STR & MS Gaming Commission



Gaming Revenue

October

Fiscal Year To Date October over October

MS Gaming Commission

Aug        Sep        Oct

Sports Betting Revenue 

* Sports Betting began August 2018



Airport

Fiscal Year To Date October over October

Gulfport Biloxi Regional Airport

Fiscal Year To Date October over October

October

DeplanementsEnplanements

October



Leisure & Hospitality Jobs

September

Fiscal Year To Date September over September

MS Department of Employment Security

Yearly numbers reflect an average 
of all months in the FY.



Definite Bookings

October

Fiscal Year To Date October over October

Visit Mississippi Gulf Coast

Fiscal Year To Date October over October

Room nightsBookings

October

Strong start to FY 2019.

Fiscal year 2018 numbers reflect staffs 
concentrated efforts on turning 
tentative year-end leads in the pipeline 
definite. This carried over into October 
as signed contracts were received.



Leads Issued

Fiscal Year To Date October over October

Visit Mississippi Gulf Coast

Fiscal Year To Date October over October

October

October

Potential 
Room Nights

The increase of potential room nights reflect larger groups.

Lead issued include multiple year potential business.



Convention Center Leads

October

Fiscal Year To Date October over October

Visit Mississippi Gulf Coast



Lost Business
October 2017 October 2018

Visit Mississippi Gulf Coast

Other Cities Selected:

Not stated (3)
Point Clear, AL

Other Cities Selected:

Not stated
Orlando, FL



Pace Report

Visit Mississippi Gulf Coast



Pace Report - Pipeline

Visit Mississippi Gulf Coast



Google Analytics – Users (Formerly Unique Visits)

Fiscal Year To Date October over October

Google Analytics

In an ever changing effort to report accurate unique 
visitors Google Analytics has changed their algorithm 
resulting in a difference in Unique Users (now Users) 
from last year.

October

• Traffic Overview – Overall sessions decreased 
21%, compared to 2017. There were significant 
decreases in paid sources of traffic including 
Display and Paid Search. These decreases are 
reflected in the Bridge Media Plan. Organic 
sessions increased by about 24%, year over year.



Number of Articles

October

Fiscal Year To Date October over October

Meltwater
*October 2017 increase due to Hurricane Nate Coverage
*September 2018 increase due to Tropical Storm Gordon

Content Drivers:
• Winter Travel 
• Environment
• Cruisin’ The Coast
• NASA

Year-over-year decrease due to coverage of 
Hurricane Nate.



Impressions

October

Fiscal Year To Date October over October

Meltwater
*October 2017 increase due to Hurricane Nate Coverage
*September 2018 increase due to Tropical Storm Gordon

Major Outlet Drivers:
• TripAdvisor – 41.7 M
• Scribid – 39.9 M
• USA Today – 25 M
• US News & World Report – 14.2 M
• Chron.com – 14.2 M
• Associated Press – 4.31 M 



Advertising Value Equivalency

October

Fiscal Year To Date October over October

Meltwater
*October 2017 increase due to Hurricane Nate Coverage



ERIN TO INCLUDE IMAGE OF JULY MEDIA COVERAGE

LOCAL MEDIA COVERAGE



ERIN TO INCLUDE IMAGE OF JULY MEDIA COVERAGE

VMGC ASSISTED MEDIA COVERAGE



ERIN TO INCLUDE IMAGE OF JULY MEDIA COVERAGE

VMGC ASSISTED MEDIA COVERAGE



ERIN TO INCLUDE IMAGE OF JULY MEDIA COVERAGE

VMGC ASSISTED MEDIA COVERAGE



ERIN TO INCLUDE IMAGE OF JULY MEDIA COVERAGE

VMGC ASSISTED MEDIA COVERAGE



Social Media Metrics

_____________________________________________________________________________________

Monthly 
Increase

2,838
2%

70
Flat

2
Flat

109
1%

398
Flat

3,601
7%

184
9%

139,358 14,765 965 7,574 1,275,644 2,166 1,440,472
October Facebook Twitter Pinterest Instagram YouTube LinkedIn Total

2018 (Total Likes) (Total Followers) (Total Followers) (Total Followers) (Lifetime Followers) Total Followers



SOCIAL MEDIA
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