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Researehn Oblectives

v This presentation provides an overview for Mississippi Gulf Coast’s
domestic tourism business in 2017.

v The visitor research program is designed to provide:

v’ Estimates of domestic overnight and day visitor volumes to Mississippi
Gulf Coast.

v A profile of Mississippi Gulf Coast’s performance within its overnight
travel market.

v' Domestic visitor expenditures in Mississippi Gulf Coast.
v" Profiles of Mississippi Gulf Coast’s day travel market.

v' Relevant trends in each of these areas.
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Size & Structure of
Mississippi Gulf Coast
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Tetel Size of Mississipei Guli Ceast 2017
Demestie Travel Market

Total Person-Trips = 13.5 Million

+6.3% vs. 2015

Day Trips
57%

7.7 Million

Overnight Trips
43%

5.8 Million
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Overnigit Trips to Mississippi Gulf Ceast

Base: Overnight Person-Trips
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Stzs of Mississippl Gulf Coast Overnight Travel Market
— Aculis vs. Chileren

Total Overnight Person-Trips = 5.8 Million

Adults
79%
4.6 Million

Children
21%

1.2 Million
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Size of Mississippl Gulf Ceast Day Travel
VMarket — Adullis vs. Chiler@mn

Total Day Person-Trips = 7.7 Million

Adults
78%
6.0 Million

Children
22%

1.7 Million

NNNNNNNNNNNNN

EEEEEEEEEEEEEEE



L@‘ngwoods

INTERNATIONAL

40 YEARS TOGETHER

Overnight Trip
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Demesiie Cvernight Expendlitures
— [0y Secter

Total Spending = $1.167 Billion

+9.2% vs. 2015

Restaurant
Food &
Beverage
22%
$261 Million
Retail
13%
$153 Million

Lodging

34%
$398 Million

Recreation
239% Transportation
$261 Milli 8%
on $95 Million
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Average Expenditures on
Demesilc Overnignt Ifps — el

Base: Overnight Person-Trips
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Overnight Trip
Characteristics
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Main Purpese e Trie

Visiting friends/relatives
— Casino
Special event
Resort
Marketable Touring
Trips — Outdoors
62% City trip
Cruise
Theme park
—  Golf Trip

Conference/convention
Other business trip

Combined business-pleasure trip

14

Base: Overnight Person-Trips
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Main Purpese of Overnight Lelsure Trp
— 2017 vis. 2019

Base: Overnight Person-Trips

Casino [ ———

Visiting friends/relatives

Special event
Resort
Touring
Outdoors
City trip
Cruise
Theme park
Golf Trip

0 10 20 30 40
Percent

w2017 12015
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Malin Purpese ef Overnight Business Trip
— 2007 vis. 20019

Base: Overnight Person-Trips

Conference/Convention

Other business trip

Percent

w2017 12015
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Stefie Origin @F Trip

Louisiana
Mississippi
Florida
Alabama
Texas
Georgia

Tennessee
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Base: Overnight Person-Trips
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DIMA ©rigin ©ff iR

New Orleans, LA
Mobile-Pensacola, AL/FL/MS
Jackson, MS

Hattiesburg-Laurel, MS

Baton Rouge, LA

Biloxi-Gulfport, MS

Atlanta, GA

Lafayette, LA

Dallas-Ft. Worth, TX

Tampa-St. Petersburg-Sarasota, FL
Houston, TX
Columbus-Tupelo-West Point, MS
Memphis, TN/MS/AR
Birmingham, AL
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Base: Overnight Person-Trips
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Seasen of e

Base: Overnight Person-Trips

January-March 25
April-June 27

July-September

October-December

I I I

0 10 20 30 40

Percent
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% Viery Saiisfied with Trp

Base: Overnight Person-Trips
Overall trip experience
Friendliness of people
Quality of food

Safety & Security”
Quality of accomodations
Cleanliness*

Value for the money
Sightseeing/ attractions

Music/ nightlife/ entertainment

100

Percent

* Added in 2017 w2017 = 2015
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Lengin @f Trp Planning

Base: Overnight Person-Trips

More than 1 year in advance

6-12 months

3-5 months

2 month —
|
0 1

_,;w
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42
1 month or less

Did not plan anything in advance *

5 30 45

Percent
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1Trip Planning Infermatien Seuress

Base: Overnight Person-Trips

Hotel or resort

Online travel agencies — = 15

Advice from relatives or friends — 0

Social Media MEG——

N
| 10

Destination websites — o

800/888 number . °
Travel company websites ¢
5

Travel agent/company 6
Auto club/AAA ‘46
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0

10
Percent

m Mississippi Gulf Coast
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Nurnloer of Niglts Spent in Mississipp! Gulf Ceast

Base: Overnight Person-Trips with 1+ Nights Spent In Mississippi Gulf Coast
1 night 32
2 nights 33
3-4 nights

9-6 nights

Average Nights Spent in Mississippi Gulf Coast = 2.5
7 + nights 4

0 10 20 30 40

Percent
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Numlser ef Nights Spent in Mississipp! Gulf Ceast - 2017
VS. 2005

Base: Overnight Person-Trips with 1+ Nights Spent In Mississippi Gulf Coast

32

1 night
2 nights >
3-4 nights B
5-6 nights ’ Hiie el
> 2017 = 2.5 nights
A 2015 = 3.3 nights
7 + nights
10
0 10 20 30 40 50
Percent
w2017 = 2015
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Stze of Travel Pary

Base: Overnight Person-Trips

Mississippi

Gulf Coast Total = 2.7

U.S. Norm

0 1 2 3 4
Average Number of People

W Adults ' Children
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Transpertatien

Base: Overnight Person-Trips

Own car/truck

Rental car

Plane

Online taxi service (Uber, Lyft, etc.) 10
Bus T
Taxi cab g

Camper, R.V 7

Train

Ship/Boat

0 20 40 60 80
Percent

m Mississippi Gulf Coast 'U.S. Norm
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Aceemmmedcations

Resort hotel

Motel

Hotel

Home of Friend/Relative

Bed & Breakfast
Campground/trailer park/RV park
Rented home/condo/apartment
Country Inn/Lodge

Boat/Cruise Ship

Own Home/Condo/Apt/2nd Home
Time Share

Rented Cottage/Cabin

Other

27

Base: Overnight Person-Trips

0 15
m Mississippi Gulf Coast

Percent

U.S. Norm
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Activitdes ane Expericnees

Base: Overnight Person-Trips

54

Casino [
Shopping

Beach/Waterfront # 27
Swimming

Fine Dining
Bar/Nightclub

34
32

Fishing
Spa
National/State Park

40 60
Percent
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Online Seeclal Medila Use 9y Travelers

Base: Overnight Person-Trips

Used any social media for travel _|59 .

Posted travel photos/video online u =
Accessed travel news/events/deals/promotions S
Read travel reviews =

22

Looked at travel photos/video online By
Connected with others interested in travel o
Contributed travel reviews .
Read a travel blog -
(I) 20 40 60 80 100

Percent

m Mississippi Gulf Coast =~ U.S. Norm
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Online Seclal NMeecla Use by Travelers
= 2017 vs. 2018

Base: Overnight Person-Trips

Used any social media for travel 1 59 N

Posted travel photos/video online |

29
: 30
Accessed travel news/events/deals/promotions —20 2

B

Read travel reviews

Looked at travel photos/video online
Connected with others interested in travel
Contributed travel reviews

Read atravel blog | -°,,

0 20 40 60 80 100
Percent

w2017 = 2015
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Tetal Mississippl Guli Ceast Demestie
Dey Trip Spenclng — by Sector

Total Spending = $504 Million

+10.4% vs. 2015

Retail
- 26%
$131 Million
Restaurant
Food &
Beverage
30%
$152 Million
Recreation
Transportation 30%
15% $144 Million
$77 Million
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Average Per Persen Bxpendiures omn
Day ips — oy THp Purpese

Base: Day Person-Trips

100

Dollars
ol
o

Leisure
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VMain Pureese ©f i

Visiting friends/relatives

Marketable
Trips
64%

—

—  Casino
Touring
Outdoors
Shopping
Special event
City trip
Resort

Theme park
—  Cruise

Conference/convention
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Other business trip

Business-Leisure

Base: Day Person-Trips
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Main Purmpese of Leisure Trip
— Mississiopl Gulf Ceoastt vs. Natlonal Nermn

Base: Day Person-Trips

Visiting friends/relatives 27 |

Casino
Touring
Outdoors
Shopping
Special event
City trip
Resort
Theme park
Cruise

38

0 10 20 30 40
Percent

m Mississippi Gulf Coast  U.S. Norm
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Main Purpese of Day Lelsure Trip

— 2017 vis. 2019

Visiting friends/relatives
Casino

Touring

Outdoors

Shopping

Special event

City trip

Resort

Theme park

Cruise
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Base: Day Person-Trips

w2017

Percent
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VMain Purpese e Day Business i
— Mississippl Guli Coast vs. Natienal Nerm

Base: Day Person-Trips

Conference/Convention

2

6
6
0 2 4 6 8
Percent

m Mississippi Gulf Coast U.S. Norm
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Malin Purpese ef Day Business Trip
— 20107 vs. 20198

Base: Day Person-Trips

Conference/Convention

Other business trip

Percent

w2017 = 2015
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Stefie Origin @F Trip

Base: Day Person-Trips

Louisiana 39
Mississippi
Alabama
Florida
Texas 3
0 10 20 30 40
Percent
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Base: Day Person-Trips

New Orleans, LA
Mobile-Pensacola, AL/FL/MS
Hattiesburg-Laurel, MS

Baton Rouge, LA

Biloxi-Gulfport, MS

Jackson, MS

Alexandria, LA

Meridan, MS
Columbus-Tupelo-West Point, MS
Memphis, TN/MS/AR

0 5 10 15 20 25 30 35
Percent
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Seasen of e

Base: Day Person-Trips

January-March

April-June

July-September

October-December

30 40

Percent
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Size of Travel Party

Base: Day Person-Trips

Mississippi Gulf
Coast

Total = 2.9

U.S. Norm

0 1 2 3 4

Average Number of People

w Adults ' Children
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Activitdes ane Expericnees

Casino
Beach/Waterfront
Shopping

Fine Dining

Swimming

Museum
Bar/Nightclub
Fair/Exhibition/Festival
Fishing
Landmark/Historic Site
Business Meeting
Theater

44

Base: Day Person-Trips

0 10 20
Percent
m Mississippi Gulf Coast
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@nline Seclal Media Use by Travelers

Base: Day Person-Trips

Used any social media for travel ﬁsm
Posted travel photos/video online ]* i
Looked at travel photos/video online o -
Accessed travel news/events/deals/promotions . 30
Read travel reviews e
Read a travel blog -
Gave travel advice B
Got travel advice 2
(I) 20 40 60 80 100

Percent
m Mississippi Gulf Coast = U.S. Norm
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Online Seclal Mecla Use by Travelers
= 2017 vs. 2019

Base: Day Person-Trips

Used any social media for travel [= S 70

73

Posted travel photosivideo online = | &
Looked at ravel photosivideo online | |

30

e
Accessed travel news/events/deals/promotions s
Read ravel eviews | %

Read a travel blog £
Gave travel advice ¥
Got travel advice 2
0 2IO 40 60 80 100
Percent
w2017 = 2015
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A Final Theuglht
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