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The Year in 
Review

• Print
• Digital
• Analytics

• Travel
• and More

FY2018





2018 Budget

Administrative
Equipment

Other Costs

Marketing

Salary

Travel

Utilites

Postage/Fulfillment/Shipping



Print
Display Ads
Facebook/Instagram
Social Influencer
Video
TV
E-blasts

Leisure Marketing Calendar



Consumptive Marketing Calendar

Print
Display Ads
Facebook/Instagram
Social Influencer
Video
TV
Hunting Season
Radio
Consumptive Sponsorships
E-blasts





CrowdRiff user-generated content



CrowdRiff 
Benefits

§ Our Integration with CrowdRiff has 
allowed for great steps in Social Activity 
Tracking

§ Content from multiple platforms

§ Communication with audience

§ Customizable searching and reports

§ Amazing pictures from real travelers

§ Opportunities to make connections and 
partnerships

§ Social engagement



#NoPlaceLikeKS Instameets

• Hashtag has grown to over 21,000 uses since the first Instameet.

• Generated over 630,000 socially-aggregated images for 

potential marketing use to date. 



• Over 180 in attendance at events since April 2017. 
• Follower growth on Instagram has almost tripled! 
• Hashtag adoption by influencers, micro-influencer networks and their 

followers, photographers and travelers.
• Developed close relationships with over 20 influencers. This has led to: 
• Guest blog posts on TravelKS.com
• Content
• Photos
• Podcasts featuring Kansas’ hashtag or mention of
• New influencer contacts at multiple DMOs 

#NoPlaceLikeKS Instameets



TravelKS.com
Loaded with relevant 
content, with the goal 
of drawing traffic to 

your listings, and 
bringing travelers to 

Kansas.



TravelKS.com

1,682,571 Website Pageviews

890,068 Sessions

695,269 Unique Visitors



New Content on TravelKS.com
State Parks
• New Pages
• Interactive 

Map
• Things to Do 

Nearby



New Content on TravelKS.com
Angler
• Novice Angler
• Helpful 

Content
• Things to Do 

Nearby



New Content on TravelKS.com
History Buff
• African American 

Experiences
• Native American 

Experiences



New Content on TravelKS.com
Birdwatching
• Novice Birder
• Interactive 

Map
• Blog Posts



Speaking of Bird Watching…

“It was the kind of experience we’d always wanted to have, but didn’t think we 
ever would,” said Dr. Andrea MacLeod, British Columbia birder/wildlife biologist, on 
a morning the birds were so close she could hear their feet stamping.

• Estimated 55-60 million bird watchers in the U. S.
• Spend $41 billion annually on trips and equipment.

• We are personally guiding first time tour groups coming to 
western Kansas. 

• Goal: attract birders to an area, hand off booking and 
guiding to locals and then move to the next “gotta bird 
there” location in Kansas. 



Publications

776,020 Award Winning Publications 
Distributed in FY18



Photo Library

43,664
Cataloged and tagged images. 
(16% over FY17)

8,203 Videos on file



Agritourism Businesses

16
New in FY18

356
Registered Businesses



International Marketing

$843,958 Calculated Revenue



Kansas Byways

§ $1 million invested in interpretive Byways signs

§ Signs are being installed now!



Taking Care of 
Kansas



State Sales Tax from 
hotels has increased 

25% since 2014!
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$341,035,940.61

Total State Sales Tax generated 
by the leisure and hospitality 
industry in 2018

A 20% increase over FY14



Key Performance Indicators

KPI 2017 2018

Average Daily Room Rate

RevPAR

Occupancy

Room Nights Available

$85.91

$48.95

57%

16.5 million

$87.52

$53.63

55.5%

16.7 million



Annual Totals for Hotel Room Revenue
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TGT grew $2.57 million in FY18
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Kansas Transient Guest Sales Tax



Tracking Arrivals to Kansas
• Precise
• Pixel Driven
•Non-invasive
•Ad Tracking
• Barrier Sensitive
• Strong Analytics



§ Impressions – 50,871,722

§ Estimated Visitor Revenue – $16,998,470

§ Estimated Arrival ROI – $72.09

§ Increased ROI over 2017 – 77.72%

2018 Display Ad Results with Arrivalist Tracking to 
Determine ROI



State Park Revenue

Reached a record

$9.2 million
(+11.54% Growth)



License Sales Revenue Hunting 
and Fishing

$33.7 million
(+8.8% Growth)



Growth continues in 2017 as economic conditions 
support higher trip spend on travel to Kansas.

Key facts about Kansas’ 
tourism sector: 

35.5 million travelers visited Kansas 
in 2017.

Visitor spending rose 1.5% in 2017 
to $6.8 billion.

Tourism spending supports 5.0% of 
all jobs in Kansas.

Tourism in Kansas generated $617 
million in state and local taxes in 

2017.

What does all this mean? 

Tourism spending is increasing 
– and has been for eight 

straight years!

Leisure spending makes up 63% of 
all visitor spending in the state.

Visitor spending is led by domestic, 
leisure, and overnight sectors.

Overnight visitor spending is more 
than 3/4 of all visitor spending.

Spending gains were driven by 
increases in spending per trip.



2017 Trends

While visitor volume plateaued in 2017, the visitor spend amount has 
increased significantly – indicating that we are targeting higher-quality 
visitors.
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Visitor Spending

16%

25%
15%

16%

28%

Source: Tourism Economics

$1.1b of spending 
on lodging

$6.8b total 
spending

$1.7b of 
spending on food 
and beverage

$1.9b of spending on 
transportation

$1.1b of spending 
on recreation

Tourism industry sales in Kansas, 2017
Dollars, billions and percent of total

$1.0b of spending 
on retail

Visitors spent

$6.8 billion
in 2017



Economic Impact

Overall Economic Impact
of Kansas Tourism

$11 billion
in 2017



Travel Employment

Kansas is in the top

1 of 13 States
Where the growth of travel employment 
grew at least 100% faster than the rest of 
the economy between 2010-2015.

“According to a study 
by U.S. Travel 
Association and U.S. 
Department of Labor, 
travel employment has 
increased universally 
across all 50 states.”



PR & Travel 
Development 

Manager

Kelli Hilliard



2019 
MARKETING



FY18 New Assets



Co-op 
Book





What’s New?
• Streamvision 360

• Kansas Media Event



New Partnership 
Opportunities for CrowdRiff 

Accounts in the Co-op 
Booklet 





CONTENT



Content 
is King!

§Persona Based

§Where/How To Blogs

§Micro-influencer Blogs

§Notable Events

§Byway



January

§ Persona – Road Tripper

2019 Travel Goals (New Years Resolutions)

§ Micro-influencer 

Travel to a Bucket List Location

§ Notable Events

Last Tues – Plan Your Vacation Day

1/29 - Kansas Day

§ Byway

Route 66

February

§ Persona – Foodie

Where to Find Delicious Kansas Bites

§ Micro-influencer

Chocolatier, Chocolate Beer, Chocolate Trail

§ Notable Events

National Food Holidays: 

Chili, Margaritas, Pizza, Wine, Pancakes

§ Byway

Flint Hills



TravelKS.com



LISTINGS
Again…

Content is King!

§New Algorithm
§Description
§Web URL
§Images
§Social Media
§Yelp and Trip Advisor

SUBJECT TO CHANGE!







Dynamic 
Content 

Again…
Content is King!

§Persona Based

§Serves out specific content 

§Based on location

§New or returning visitor

§Personalize a visitor’s site 
experience based on interests





Map 
Publisher

Again…
Content is King!

§Customized Maps
§Pull descriptions from 

listings
§Tailored to visitor interests
§Interactive
§Printable







NEW 
ATTRACTIONS



Thank You!

Team Kansas 
Rocks!

#NoPlaceLikeKS


