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Visitor Statistics China 2019

2019 vs 2018
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China — Fastest growing region

* In 2018, around 10 % of China’s 1.4 billion ’
inhabitans travelled internationally Eastern
S . . r Europe
— 78% travels within Asia Pacific 36,3%
— 22% travels to the rest of the world = Western
Europe

* In H1 2019, Chinese arrivals to the world 32,8%
reached to 81million, to Europé over 3 g .
million (up 7.4%) Chinese Arrivals to

Europé in 2018
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Source: UNWTO International Tourism Highlights 2019 Edition, Oxford Economics, 2019 (percentage shares refers
to arrivals if not other is stated); Arrivals to Europé in 2018 from Ctrip



Chinese Travel in the Nordic

Growth in guest nights

2008-2018
856%

3925% 366%

244% 282%

Denmark Sweden Norway Finland The World
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Source: Tillvixtverket/SCB (2019), Tourism Decision Metrics, Oxford Economics (2019)
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Shares of guest nights (2018)

B Denmark
235138
(17%)

W Sweden
347 254
(26%)
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Chinese Travel in the Nordic
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17%
Guest Nights (Jan-Aug 2018 vs Jan-Aug 2019)
20%
Average growth
Jan-Aug 2019

Denmark  Sweden Norway

W 2018 Jan-Aug

Source: Statistics offices of each country. Refers to Chinese overnights in hotels, holiday villages, youth hostels and campsites
(i.e. not commercially arranged private cottage and apartment rentals) in Scandinavia 2018
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Finland
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Chinese Travel in the Nordic
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Development in seasons
2018 vs 2010

Norway has received the greatest
development in all seasons.

On average, spring has had the strongest
development, while summer and winter
have increased slightly more than autumn.
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WINTER (dec-april): 0
2017/2018 vs... % 629%

520%

0,
ﬁ/g74%
$hos
B4 sos%
%

SPRING (May): 2018 vs o
2010

AUTUMN (sept-nov):
2018 vs 2010

SUMMER (june-aug):
2018 vs 2010

Denmark ™ Norway M Sweden Finland

Source: Statistics offices of each country. Refers to Chinese overnights in hotels, holiday villages, youth hostels and

campsites (i.e. not commercially arranged private cottage and apartment rentals) in Scandinavia

51%
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Chinese Travel in the Nordic

WINTER (dec-april):

2019/2018 vs 2018/2017 2690 %
Development in seasons - 8% 159,
2019 vs 2018 ’
SPRING (gﬂoalyg): 2019 vs ) 24%
Denmark has had the strongest growth in 13%
winter 2018/2019 32%
Finland has had the strongest growth in SUMMER (june-aug): 15%

spring 2019 2019 vs 2018 I 4% 0%
1

Sweden has had the strongest growth in

summer 2019
Denmark ™ Norway M Sweden Finland
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Travel Spendings

ers
Entertainm

China remains the world” s largest spender ent.,
and source market since 2012 but outbound

spending per capita still low due to huge

population.

Accommoda

37 % of the worlds international tourism ot

expenditure comes from Asia and the Pacific,
up from 24 % in 2010.
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Source: Nielsen/Alipay
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Travel Spendings

Top 5 tax refund markets (Jan-Aug)

Sverige Danmark
Nationali Andel A nittki Nationalitet Andel Utv. Snittkd
Ch|nese trave”ers top Kina 50% +42% €556 l Kina 49% +18% €689 l
Thailand 8% +147% €667 USA 8% +11% €390
H USA 7% +6% €279 Hong Kong 6% +18% €1144
t h e l ISt amon g tO p 5 Ryssland 4% -42% €174 Thailand 4% -8% €711
tax refund markets in schweiz " sk | €268 Farbarna £ % | e
. Total 100% +24% €323 Total 100% +10% €445
the Nordic
Norge Finland
Nationali Andel V. nittki Nationali Andel A nittk
Kina 24% +33% €363 Kina 42% +28% €682
USA 12% +13% €155 Ryssland 41% -11% €118
Tyskland 9% +18% €128 Japan 5% +13% €155
Thailand 4% +49% €332 Thailand 2% +27% €383
Frankrike 4% +7% €113 USA 1% +15% €383
Total 100% +14% €172 Total 100% +7% €207

#5% Global Blue
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Source: Global Blue Sweden 2019.8
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Digital Payments

Outbound travellers used
mobile payments in 2018
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Source: Nielsen/Alipay, 2019.1.21
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Economy & Income
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Population
1,39 billion

In marketing area
60 million

National (H1 2019)
GDP 6,3% CPI5,2% I
PEK, SHA, CAN (H1
2019)

Income 8,75% I

Source: China Statistic Administration / Nielsen report 2019.4.19
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Consumers have
better financial
status than 5 yrs ago

Consumers have
spent more in
travelling in 2018
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Direct Flights to Scandinavia

PEK-CPH, daily
PVG-CPH, daily
HKG-CPH, 5 flights/week

Air China

PEK-ARN, daily, Jun—Oct
PEK-ARN, 5 flights/week, Nov-May

PEK-CPH, 3 flights/week, Nov-Mar
PEK-CPH, 4 flights/week, Apr—Oct
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In-direct Flights to Scandinavia

Finnair
PEK/PVG/HKG/CAN-HEL, daily
CKG/NKG-HEL, 3/4 flights/week
XIY-HEL, 3/4 flights/week (6
months)
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Visa Service Centers

Finland

-
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Travel Trends — ways of travelling

+ Consumption upgrade J§ 3% I 2%

* New Group Travel 37 R FJi#

*  Private group tour fAZ [4]
 Local group tour H 2 [4]

e Semi-package tour¥}-H B)j

*  Luxury group tour 1145 7]

*  Thematic group tour 3= R IR [417}7

Source: Ctrip/HCG Travel Group, European Travel Report H1 2019
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Tourists who joined
private groups to
Europe in H1 2019
Average 3.2 people

Tourists who booked
tailor-made trips to
Europe in H1 2019
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Travel Trends — Diversified themes

Top 10 themes of tailor-made trips to Europe

ye AA [ 2a

Travel & Culture & History Nature Art & Fashion Family
Photograph
A Da 3’145 ..._.ﬂ N0y,
Hiking Summer camp Northern Light Cruise Ski & Spa
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Source: CTA/Ctrip China Outbound Report, 2019
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Travel Trends — Diversified Themes

Road trip bookings increased by 32%

@ @

Top 5 markets: Beijing, Shanghai, Guangzhou, Shenzhen, Chengdu,
Hangzhou

41% clients aged under 45 years old

@ @

Most popular road-trip destinations: New Zealand, Australia, Germany,
Canada & US

&

Emerging niche destinations: Turkey, Norway, Georgia (average growth 35%)
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Source: Zuzuche, China National Day Travel Report, 2019.9.29



Travel Trends - Persona

Popular destinations among
post 95s generation
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Source: Nielsen/Alipay, 2019.1.21

Africa
Iceland
Russia
Denmark
Saudi Aribia
Finland
Sweden
Norway
Turkey
Morocco
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Planning and booking




Sources of Information

Top 5 sources of information prior to a trip
1.Travel portal website, e.g. Ctrip, Qunar
2.Social media, e.g. Weibo, Wechat

3.Web page from tour operator or travel agency

4.0ther travellers’ opinions via travel blogs or rating sites, e.g.

Tripadvisor, Mafengwo

5.Tourism organisation website

q Innovasjon
l Norge Source: China research 2016, Visit Sweden/SS|
The global traveller with interest in travelling to Sweden (n=1 188)
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Mobile Gross Bookings Share* (%) 2016 vs. 2021

The extraordinarily high level of 86% 2016 = 2021
mobile booking penetration in the

Chinese travel market is primarily
due to the prevalence of WeChat.

60%
WeChat has become the go to tool 42% 43%
that most people in China use for 35%
many daily tasks. 26% 539% 24% 27%

17%
Over 80% of Chinese outbound
travellers have WeChat accounts.
B &.'
\Q\Q’b \Qb\ «\5 c}‘o oc)v
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Source: Global Mobile Market Sizing, Phocuswright 2019
* Of Online Leisure/Unmanaged Business Travel Gross Bookings by Country



Jacque de Villiers/Imagebank.sweden.se
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Chinese Social Media Landscape

Major information sources ||
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Chinese Social Media Landscape

Omni- media
WeChat, QQ, Alipay, Taobao

Core Social Media
Weibo, Little Red Book, Douban

Derivative Social Media
Tiktok, Zhihu, Dianping, Youku
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2019 China SoMe Landscape by Kantar
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Chinese Social Media Landscape

WeChat Ecosystem

q Innovasjon
[ | Norge



sTRS”? visit '@

PR TL LT Sweden

Chinese Social Media Landscape

Short Videos

Until 2018, short video app users
reached to 500M in China. (107%)

TikTok, Miaopai, Kwai, Bilibili, etc

PGC, UGC
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Tusen takk!
www.innovasjonnorge.no
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