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Kommersielle gjested@sgn sortert etter sta@rst andel juli 2023

Juli Januar-juli
s-ending 2-ending *-endring
2019 2020 2021 2022 2023 2022-2023 | 2019-2023 | andel 2023 2023 2019-2023
1alt 6575171 6371069 6617789 6677066 6578274 1% 0 % 100 % 22 614 956 5%
Utlandet i alt 2 333 013 480 916 549 225 2198013 2 377079 2 % 29 36 % 6 207 708 2 %
Norge 4242158 5890152 6068564 4479053 4201195 6% 19 64 % 15 807 248 6 %
Tyskland 549 491 84 711 176 291 589 985 581 596 1% 6 % 24 % 1433 858 13 %
Nederland 236 899 30 061 40 478 305 994 270 812 11% 14 9% 11 % 625 449 239
Sverige 228 758 20 874 58 644 221 728 243 213 10 % 6 % 10 % 723 276 3 9
UsA 177 486 31 729 41 026 152 969 195 583 28 % 10 9% 2 9 641 755 10 %
Danmark 110 386 129 497 43 604 134 234 139 586 4% 26 % 6 % 594 352 7 %
Frankrike 106 081 S 000 12 270 102 147 112 934 11 % 6 % S % 294 469 5 %
Sweits 72 387 7 501 12 652 25 598 95 640 12 % 32 9% 4% 213 207 32 %
Storbritannia 74 164 18 109 15 997 65 731 75 652 15 % 2 % 39 414 945 3 9%
Belgia 52 564 5 020 9 896 656 052 69 707 6 % 339 39 145 946 45 %
Spani 57 664 2 912 1568 12 769 52 986 18 % 22 9% 2% 158 509 14 %
Italia 177 49 847 18 % 0 % 2% 132 777 -2 9%
@Bster 577 31 144 29 19 1% 24 445 14 %
SEr-K . )17 19 460 288 % 24 9% 1% 46 859 32 %
eana:Danmark, Nederland og Belgia er blant ... 12018 15 9% % Lo i 13 %
Kina o )88 12 579 307 % -86 % 1% 39 479 -85 %
oefode naermarkedene med hgyest utvikling o » o i~ .
India . . LO9 8 666 111 % 32 9% 0 % 35 387 47 %
Brasil t" NOI’ge Sammen“gnet med ta” fﬂl’ 354 5 999 21 % 26 % 0% 24 418 18 %
Taiw: 329 s 544 569 % 43 9% 0 % 17 602 _45 9
Japar pandemien )30 4215 309 % 74 % 0 % 16 108 73 %
Russl 143 3 372 38 % 92 9% 0% 10 600 89 %
Thails )56 3019 54 % -38 % 0% 18 985 -39 %
Qatai 3220 21 393 2017 2 246 6% 12 9 0% 7 624 9 9%
singap@re 2 642 28 161 1741 2 845 63 % & 9 0% 24 065 26 %
Indonesia 2 350 25 66 1 064 1 066 0% 64 % 0 % 6 985 55 %

Kilde: SSB




Danmark

« For tiden anslas dansk gkonomi a
vokse med 1,3 prosent i 2023 og 2,1
prosent i 2024. BNP-prognosen for
2024 er nedjustert noe pa grunn av
forventede rentegkninger som vil
tynge BNP-veksten neste ar ettersom
bedrifter og husholdninger vil mgte
strammere finansielle forhold over
a= Norway Ienger tid. N

Innovation




Danmark

Trender 2023

» Mest populeere utenlandsdestinasjoner er Tyskland og
Sgr-Europa (ltalia, Spania, Hellas)

« @konomisk situasjon pavirker danskenes reisevaner

« Uendret niva i andel gronne idealister og gronne
skeptikere

= Norway

Innovation
Norway

@Ingunn Sakshaug



Danmark

Hvis du taenker tilbage pa ferien i [primaer feriedestination], hvilke af felgende motiver var vigtige for dig,
da du valgte destinationen?

o o
Re I se m ot IV Primaere ferie i Danmark (n=573), Primzeere ferie i udlandet (n=797)

m Primaere ferie i Danmark Primeere ferie i udlandet

3 g Spise pa restaurant/café 28%
',?, 2 Lokale madoplevelser pa markeder, i gardbutikker, vejboder >7%
z%

o0 Finere gastronomiske madoplevelser 5%

Natur, strand, kyst og hav 49%

Ly a -
o3 (o] Vandring og leengere gature i naturen 18%
'5 [*]

3 : i
] 0
g 4:.; Cykling eller cykelferie 2%,

° Lystfiskeri i hav eller s@ -29%%

Det lokale byliv og oplevelser 40%

- Kultur, kunst og historiske oplevelser/seveerdigheder 20 359
V]
u i i
o Forlystelsesparker, badelande og andre tilsvarende attraktioner 8% 1o%
>
9 Shopping 18%
o
o Festival, koncert, events, teater

3%
7%

Design og arkitektur

Note 1: Spergsmalet er kun stillet til de danskere, der har vaeret pad minimum én ferie | 2022 med betalt indkvartering

EIE NOl‘W&V .q w::;/:;ion



Danmark

Kjennskap til Norge

Hvor godt kender du hvert af fglgende lande som feriedestinationer?

(n=1547)
Danmark
Tyskland
Sverige
MNorge
Storbritannien
Holland
Irland

Finland

27%

m Kender meget

26%

m Kender noget

36%

Kender lidt

32%

36%

31%

m Kender kun af navn

27%

m Kender slet ikke

Ved ikke



Danmark

Kjennskap til Norge har gatt ned...

Hvor godt kender du hvert af felgende lande som feriedestinationer?

2023 (n=1547), )2022 (n=1526), 2021 (n=1532), 2020 (n=1502), 2019 (n=2009), 2018 (n=1797), 2017 (n=1518)
og 2016 [n=1513)

——Danmark =—=horge =—#=Sverige Finland =—g=Holland =—e=Tyskland =#=|rland =—#=Storbritannien

20716 2017 2018 2019 2020 2021 2022 2023



Dansker og hvordan miljghensyn pavirker ferien

Hvis du taenker frem pa din naeste udenlandsferie. | hvilken grad tror du s3, at
baeredygtige og miljgvenlige hensyn vil pavirke dine rejsevalg fremadrettet
(destination, transportform, indkvartering, forbrug mv.)?

(n=1547)

| meget hgj grad

2% Ved ikke
O —
Slet ikke

9%
18 pCt. -< | hgj grad =

16%

af danskerne er
grenne idealister

| mindre

Hverken / eller
27%

= Norway

| hvilken grad vurderer du hvert af felgende lande som et miljgvenligt rejsemal? Du behgver
ikke at have besggt landene for at tilkendegive din opfattelse.

2023 (n=1547), Gronne idealister (n=267), Grenne skeptikere (n=713)

Diff. i Alle
) ) pct. danskere
m Gronne idealister Grgnne skeptikere point
Danmark 75% +24 59%
51%

Norge +27 46%
Sverige +24 45%

i 0,
Finland 1% +24 28%
Holland +26 26%

ollan 16% b

42%
Tyskland +19 28%

Irland +9 1%

Storbritannien +10 8%

Note 1: Respondenter, der har svaret ‘i hgj grad’ eller i meget hgj grad’ er medtaget i grafen.

q Innovation
[ ] Norway



Danmark

Hvilke aktiviteter og muligheter
forbindes med ulike destinasjoner

Hvilke lande forbinder du med folgende .... Det er muligt at markere mere end ét land ud for hvert udsagn

(N=1547)

100%
90%
80%
70%
60%
50%
40%
30%
20%

10%
0%

e Danmark e@Norge e Sverige

Danmark
®

Irland
Bredt udvalg af
ckologiske
fadewvarer og
spisesteder

Danmark N

® orge
L ]
L]

L ® Danmark
]

L ]

]
L]

b °

Holland
)
Finland

Gode muligheder Gode muligheder Gode muligheder Gode muligheder

for at cykle for at vandre

dining)

Finland e Holland ® Tyskland welrland
Norae Danmark
9 e Danmark
o @
Danmark
® Danmark e
° 8
° : ¢
®
® ° L] ™
. ® Finland Irland
Holland Irland
Code Et sted hvor man
for lystfiskeri for vandsport gourmetoplevelser kan opleve
(fx gode moderne arkitektur
restauranter og fine og design

@ Storbritannien

Danmarlk

Finland

Et bredt udvalg af
kulturoplevelser



Ferier i Danmark

- Helligdager - Skoleferie

* 1.Nyttdrsdag: 1/1 * Juleferie 2023/2024: 22 des, 2023 — 2 jan, 2024
* Skjeertorsdag: 28/3 * Vinterferie: uke 7 eller 8

* Langfredag: 29/3 * Paskeferie:, v13-14

* Andre paskedag: 1/4 * Sommerferie: uke 26-31 (heltidsansatte har 5 ukers

* Fgrste mai: 1/5 ferie. | tillegg kan man ut fra ansettelsesavtale fd 5 dager
ekstra)

* Kristi Himmelsfartsdag: 9/5

* Hgstferie: uke 42
* Andre pinsedag: 20/5 gstrerie: uke

- Grunnlovsdagen*: 5/6 * Juleferie 2024/2025: 20 des, 2024 — 2 jan, 2025

* Fgrste og andre juledag: 25/12, 26/12

#= Norway ~N Noway



”Den svagere norske krone har heldigvis taget
toppen af prisstigningerne for kommende
vinter. Isaer hoteller er steget meget i NOK ( vi
ved jo godt hvorfor)

Vores storste udfordring er at fa plads pa de
enheder/ destinationer/perioder som kunderne
onsker”

Dansk turoperatgr

= Norway A Roovo



Vi er godt i gang med bookingene til Norge i
vinter allerede, og de storste hyttene er forlengst
utsolgt.

Vi ser en stor gkning i antall grupper, spesielt
efterskoler i ukene 2-6 og 11.”

Dansk turoperatgr

= Norway A Roovo



” The season was very good, we have about 50%
increase from 2022 (which was our best ever
year!).

Norway is still our main destination, but very
near with Iceland

About season we push a lot the shoulder season,
especially the fall.”

Dansk incoming operatgr

= Norway A Roovo




Store endringer i danskenes reisevaner:
Det velges na flere selvbetjeningshoteller.
- Vi er blitt vant til 8 kunne klare alt selv via
digitale lgsninger, og de vanene tar vi med
0ss nar vi reiser. Selvbetjente Igsninger er
ikke lenger en trend, men en resultat av
vare forventinger til service. Vi gnsker ikke
a bruke flere timer pa a fylle ut papirer i
resepsjonen ved innsjekking, men ha
kontroll, fleksibilitet og en smidig
opplevelse.

->Dette gjelder ikke nederlandske reisende - de vil
fortsatt ha personlig service, noen a spgrre om
rdd/informasjon for sitt opphold.

= Norway

Marte J Asland/Visit Helgeland



Nederland &
Belgia




Geopolitisk situasjon

e For tiden forventes den nederlandske
. o] o . [e)

lje og drivstoff
sige utfordringer. Vil ha he

nbyggere, samfunn,
et slik scenario

venser som fg
nvandring: mo

EIE Norwav .q I'\T::L/aa;ion



Nederland

Norge er 5. storste utenlands
destinasjonen for NL

Dutch Visits and Overnights to Select Destinations

2023 year-to-date*, % change relative to 2019 levels
65 -

Montenegro, 155.6% (N)

45 -

25

5 J

-15 -

-35 - -
- - T =g - N R - - U e S

= e ==

P32 6§ 5883233 8EE58 83
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Source: TourMIS* *date varies (Jan-May) by destination

m Arrivals
m Nights

Estonia

Romania
Czech Rep.

Monaco

Hungary

Latvia



Ferie i Nederland

- Helligdager - Skoleferier
« 1.Nyttarsdag: 1/1 * Hgstferie: 21-29/10 (nord), 14-22/10 (midt og
S@r).

* Andre paskedag: 1/4
* Juleferie (alle regioner): 23/12-2022-7/1 2023.

* Kongens dag: 27/4 _ _ _
* Vinterferie: 10/2-28/2 (s¢r), 17/2-25/2 (midt og

* Kristi Himmelsfartsdag: 9/5 nord).
* Andre pinsedag: 20/5 * Varferie (alle regioner): 27/4-5/5.
* 1.0g andre juledag: 25/12, 26/12 » Sommerferie: 20/7-1/9 (nord), 13/7-25/8 (midt),

6/7-18/8 (s@r).

* Merk at noen datoer er anslagsvis og at skoler i
noen tilfeller selv bestemmer hgst- og varferie.

#= Norway ~N Noway



Nederland/Belgia

Lengde pa feriereiser

jun 23 10% 30% 3% Iz
mor'23 [ #% O
m w23 L 38% 3% miEm
HiGE 18% 34% -
mmmmm N3 7% D e 0 %
mar23 G 36% R R
w23 D5E o . s% s
mar'23 | 9% > TR e SE.
SPZ in23 2% TS 7% % =
mE— 23 2% 45% 0%
mar '23 22% 47% - 20% N

1-3 nights 4-7 nights ®8-14 nights

HiE

® 15 nights or more

= Don't know yet



Nederland/Belgia

Booking monster

Directly with the provider
(e.g. the hotel/

accommodation/transport

company)

42% (46%)

45% (41%)

41% (40%)

51% (49%)

I 48% (48%)

57% (59%)

Through a travel agent/
-agency or booking
website

I 45% (43%) I

42% (43%)

I 43% (45%) I

33% (35%)

38% (37%)

25% (22%)

A combination of the

above two options

8% (8%)

7% (8%)

12% (11%)

11% (12%)

11% (11%)

13% (14%)

Other, namely

5% (3%)

5% (7%)

3% (4%)

4% (4%)

2% (3%)

3% (4%)

Don't know

0% (0%)

0% (1%)

1% (1%)

Among ‘other, namely', a private holiday home or (holiday) home of friends/family is mentioned.

Base: People who have already booked a holiday in the next 12 months

Aighlighted: the highest percentage by country

In brackets the score of the previous measurement (March 2023)

1% (1%)

0% (1%)

Q: How is your next holiday booked?

2% (2%)




Nederland/Belgia

Nar reiser de pa ferie?

January 0% 1% 1% 0% 1% 1%
February 1% 1% 1% 0% 1% 2%
March 1% 1% 0% 1% 1% 2%
April 1% 1% 0% 1% 1% 2%
May 1% 1% 1% 1% 2% 1%
June 23% 20% 22% 16% 25% 27%
July | 34% 42% | 30% | 41% | 28% | 30%
August 22% 17% 25% 27% 18% 10%
September 12% 10% 14% 9% 18% 10%
October 4% 4% 4% 2% 5% 7%
November 1% 1% 1% 1% 2% 3%
December 0% 1% 1% 1% 1% 4%
. Total 100% 100% 100% 100% 100% 100%



Nederland/Belgia _ _

ReisemOtiv Winter sports holiday 1% 0%

Beach holiday 23% 27%
Water sports holiday 0% 1%
Walking holiday 4% 7%
Cycling holiday 2% 2%
Other type of active holiday 2% 2%
Tour 9% 4%
Cruise 2% 1%
Visiting event 2% 2%
City break 7% 7%
Cultural holidays 6% 8%
Visiting friends/family/etc 5% 7%
Nature holiday 11% 11%
Wellness holidays 2% 1%
Holidays with friends/family/etc 17% 15%
Culinary holidays 1% 1%
Shopping holiday (shopping) 1% 1%
Volunteer 1% 0%
Otherwise 5% 2%

Base: People with holiday plans for next 12 months (booked or yet to book)
Highlighted: 5 highest scores per country

#= Norway ~N Noway



Hvordan miljghensyn pavirker ferien

About half (49%) of those surveyed (fully) agree with the statement 'l think it is important to

consider the environment when booking my holiday'. This is almost the same as the average from
March 2023 (48%) and December 2022 (49%). Of the six countries below, Dutch people agree least

with this statement.

I think it is important to consider the environment when booking my holiday
(e.g. choice of means of transport, destination, accommodation)

Jun'23

Mar 23

38% 38%
47% 43%
47% 46%
10% 4% 3% 59% 57%
53% 52%
53% 49%

mTotally agree mAgree mDon't agree/don't disagree mDisagree mTotally disagree mDon't know

Base: everyone (entire sample)
Rounding differences may occur at the top 2%.

Sustainability

<@

= Norway

N

Innovation
Norway



Nederland/Belgia

Okonomiens
pavirkning pa ferie

= Norway

Shorter holidays 29% 32%
Less frequent holidays 36% 44%
Ch

eaper a1% 42%
accommodation/lodging
Cheaper transport 21% 19%
Save at destination itself 34% 28%
Avoiding the high season 23% 21%
Other, namely 5% 3%

Base: People who (totally) agree with the statement 'Rising prices (fuel, gas/energy, groceries, etc.)

are forcing me to adjust my holiday behaviour'

Highlighted: the three highest scores from each country are in bold

N

Innovation
Norway



SNAPSHOT: DUTCH TRAVEL PLANS

Travel horizon: June-November 2023

TRAVEL SENTIMENT

INTENTION TO TRAVEL
7T3% W 4%
May 22

mlLikelyNery Likely mNeutral = Unlikely/\ery Unlikely

Destination not
chosen

Trip fully
booked

Destination
chosen but trip
not booked yet

Trip partially
booked

POPULAR TRAVEL PERIODS

October-
November23

August-
L g July 23 September ‘23
= Norwa

* Significant increase g or dacreasa P vs the same time last vear

TRAVEL PLANNING

WHERE TO? TRAVELLING WITH?

26% 14%"

with family ¥

36%

with partner

INTENDED LENGTH OF STAY AND BUDGET

F ¥
21% 19% 16%: 15%

11% . . 12% 6%

Upto3d 4-6 7-9 10-12 QOver 12 Upto 501- 1.001- 1.501- 2.001- 2.501- 3.001€+
nights nights nights nights nights 500€ 1.000€ 1.500€ 2.000€ 2.500€ 3.000€

16%  159%

The intended budget is per person, including accommodation,
transportation and travel activities

** Basad on total sample, without reference to domestic trips

DEEEEDDET
PREI RED

rcineElr |

DESTINATIONS

TVDES ME g=]f=1="
a""l...\.'.'l Ur HT;‘\:T""\-'-" C

TOP 3 TYPES OF TRIPS

A i) Nature & Outdoors

19%

q City Break
HHE 15%
|
N~ Sun & Beach
(= :
15% v

i

TOP 5 EUROPEAN DESTINATIONS*™

France 8% 4&'

Spain 7% ﬁf
Italy 6%
Germany 6%
Greece 5%



SNAPSHOT: BELGIAN TRAVEL PLANS

Travel horizon: June-November 2023

PREFERRI

TRAVEL PLANNING

TRAVEL SENTIMENT

TRAVELLING WITH? TOP 3 TYPES OF TRIPS

WHERE TO?

)
NEIGHEOURING
COUNTRY

INTENTION TO TRAVEL
ﬁ- Nature & Outdoors

o e | ] 0,
NON-NEIGHEOURING 20%
COUNTRY
| jkelyMVery Likely ®mNeutral =UnlikelyMery Unlikely =
38% = 35% O 14% L
TEINEL BESTINESS with family ¥ with partner solo m 1= v
o _ 18%
Destination not Trip fully
chosen booked
City Break
INTENDED LENGTH OF STAY AND BUDGET q ty
Destination L # Trip partially H
chosen but trip y 23% booked ; H i
not booked yet =
POPULAR TRAVEL PERIODS 4 TOP 5 EUROPEAN DESTINATIONS™
12% 13% France 20% ﬁ*‘
A0
Spain 10%
0 /
39% Upto3 46 79 10-12 Over12 Upto 501- 1.001- 1.501- 2.001- 2.501- 3.001€+ Italy 9%
nights nights nights nights nights 500€ 1.000€ 1.500€ 2.000€ 2.500€ 3.000€
August- October- R b ot e ki o Greece 5%
I % iy Ly fi " e Intence uaget Is per rsan, Inciuding accommodation,
July '23 September ‘23 November'23 transportation and travel activities MNetherands 5%
Mo. of respondents: 502 (lotal sample of respondents par country)

L
== Norwa
** Based on total sample, without referance to domestic trips

* Significant increase 4k or decreaseWF vs the same time last year



«Trafikken til fjordene er lik 2022, og vi ser en
okning i etterspoarsel til Nord-Norge.

Utfordring: kapasitet i Lofoten og Nordkapp,
ferger, prisekning hvert ar.

Trender:Ser flere vil reise med egen bil, faerre vil
fly.
Varsesongen blir mer populaer»

NL turoperatgr

= Norway A Roovo




«Det er travle dager na, mange forespgarsler, vi
har ansatt mange nye etter en god
sommersesong, som na er under opplaring.

Takket vaere gode moter pa NTW lanserer vi ogsa
nye sommerprogram til neste sommer.»

Belgisk turoperatgr

Innovation

= Norway



«Hans»

We had some services cancelled last minutes.

We expected more flexibility as we are used in Iceland
or even in the North of Norway.

Big suppliers did not show any flexibility, putting us in a
very difficult position in front of our clients.

| don’t know If could be useful to have an open
discussion about this matter, as | see that an important
parameter of competitivity for the destination

a= Norway




WHAT DO EUROPEAN TRAVELLERS WORRY ABOUT?

Increased travel costs (+6%) and the economic situation (+4%) strengthen their position as Europeans’ key concerns,

while worries regarding the war in Ukraine slightly drop (-3%)

The biggest concerns about travelling within Europe (May ' 23 survey)

Top 4 markets

Top 4 markets

_ : concerned with rising concerned with
Booking and S e travel costs ersonal finances
Rise in the overall The ongoing cancellation measures or changes pers
cost of my trip due conflict between policies in travel restrictions
to inflation Russia and Ukraine [refunds, etc.] during my trip UK UK
~A 27% 19%
A @ &
| | | I Poland Spain
27% 18%
I | Italy Poland
000 = 26% 18%
5:3,;0 o0 @
Spain e
25% 17%
Economic Too many visitors Extreme
situation and in the destinations weather events
persanal finances | want to visit
28 Q4. What currently concerns you the most about travelling within Europe? * Statistically significant difference vs a year ago (May 2022) No. of respondents: 4,165



PRIOR TO REACHING THEIR DESTINATIONS

17% |
OFF-SEASON
JOURNEYS

12%

LOW-COST FLIGHTS

== Norway

Q19. In the context of inflation and rising travel costs, which of the following travel behaviours are you most likely to adopt before reaching your next destination? No. of respondents: 4,165
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