Er reiselivet Norges
viktigste eksportoppdrag?

Aase Marthe J. Horrigmo, reiselivsdirektar
Reise:liv 2023



millioner europeere
vurderer a reise til
Norge I lapet av de
neste tre arene.




Vi er pa vei tilbake der vi var far pandemien
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That's why | was alarmed to read about Norway building new
highways to support the tourism industry. It is really difficult to open
remote, wild areas to mass tourism while maintaining wildlife and not
compromising the ability of citizens to experience the wilderness that
forms a crucial part of national identity.

Claire R.
Washington, DC = Oct. 23, 2017

| would love to visit Norway but, in my research, | always read how
expensive it is to visit as a tourist. | wish the author had touched on
that, particularly since mentioning, at the top, the government's
efforts to draw tourism.

t In Norway, the Journey [$the Desti

A writer finds sTidaE atfare on some of Norway’s scenic
remote roads which have been transformed into architectural
wonders:

Frances Boninti
Charlottesville Virginia | Oct. 19, 2017

Yes, lovely. But they still hunt whales. | will not be part of that. I'll
spend my travel time elsewhere.

1 Recommend Share

TB
Mass @ Oct. 18, 2017

The public art especially the sculptures in Oslo are mind blowing. it's
everywhere.

Creativity rules this country, Norwegians don't just build any plain old,
boring building.

Their opera house alone is a testament to this.

Charlotte
Stamford CT = Oct. 20, 2017

Norway is incredible, pristine raw beauty and Norwegians are easy
going, approachable & most speak impeccable English. Visit Norway,
especially Western Norway, it's the trip of a lifetime.

11 Recommend Share




Hva er de pa jakt etter?

- En trygg havn nar usikkerhet
blir den nye normalen?

- Et klimavennlig(ere) valg?

- Fantastisk natur - men ogsa
mye mer

-

Forbes

FORBES > LIFESTYLE > TRAVEL

5 Great Reasons To Visit
Norway In 2024

David Nikel Senior Contributor ®

Travel with a focus on Norway & Scandinavia, and m

the cruise industry.

0\ 2023, 07:43am EDT




Hva betyr det a vaere pa
topp-10 lista over steder
folk vil besgke?

Spania
ltalia
Frankrike
Hellas
Tyskland
Norge
USA
England
Portugal
Belgia




Vi gar en spennende
tid i mate!

N

Innovasjon
Norge

Neerings- og
fiskeridepartementet

Reiseliv blir neste nasjonale eksportsatsing

7.9.2023 17:30:00 CEST | Neerings- og fiskeridepartementet
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Torsdag 7. september annonserte nzeringsministeren at reiseliv blir den femte
eksportsatsingen i regjeringens eksportreform Hele Norge eksporterer. Satsingen skal
bidra til gkt eksport og bidra til en mer konkurransedyktig reiselivsnaering som bade er mer
baerekraftig og Isnnsom.




Malene vi i fellesskap
ble enige om i Reiselivs-
strategien star fast
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Norge




Er vi klare for ataidem i mot?



LIFESTYLE | TRAVEL | SUSTAINABLE TRAVEL

Welcome to a more
sustainable way of
travelling

A vaere et baerekraftig 5

As the Evening Standard launches its
new campaign to encourage more

] o [
re I se m a I b I I r t gffe re o responsible travel, the project’s editor,
Juliet Kinsman, explains why quitting
flying isn't (always) the answer

® ABOUT THIS PROJECT

JULIET KINSMAN
24 OCTOBER 2023

There is no doubt that decades of cheap sun holidays have
gort us hooked on flying - and even in the face of a climate
emergency that none but the most ardent of deniers can
ignore, we show no signs of stopping.

You might think that, as we launch a new campaign to
promote more responsible travel here at The Standard, I'd be
endorsing a total ban on air travel.
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Flertallet ansker a ta
ansvar for natur, miljg
og klima nar de reiser

N
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Hest 2019 Sommer 2021 Hest 2021 Var 2022 Hest 2022 Var 2023 Hest 2023

65%

38%

Tyskland England Danmark Sverige —e—Nederland* —e—Frankrike

I hvilken grad er du enig eller uenig med falgende pastand: Jeg er opptatt av & ta ansvar for at maten jeg
reiser pa ikke pavirker natur, milje og klima negativt**. Andel som har svaret helt enig eller enig.
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Folks reiseforventninger er haye

(o)
vurderer eller
planlegger a reise til

Norge de neste 12
MERECENE

vurderer a reise til
utlandet de neste 12
manedene

66 %

erinteressert i & reise til
utlandet de
kommende 3 arene



The future of tourism will be impacted by large-
scale social, economic, political, environmental
and technological changes, bringing new and often
unseen challenges, threats and opportunities.

OECD Tourism Trends and Policies 2018



Fire megatrender

Endrede krav Vekst i baerekraftig
fra gjestene turisme

Teknologi og Al Mobilitet




Hvilken merverdi kan vi 1 den

femte eksportnaeringen
skape?



Fire viktige omrader

Mer Inkluderende Flere

arbeidsplasser

eksportinntekter neering Kveldsgkonomi

Reiselivet skriker etter Harstad trenger en
ansatte. Olha (27) er klar til & solid
bidra. .
M
. Ukrainske Olha (27) jobbet som serviter «kvelds¢konoml»

Publisert: 19. mai 2022
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Hva kan dere forvente av

oss | Innovasjon Norge?
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TAKK!
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