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Economic perspective 
 
The pandemic has had a severe impact on the Spanish economy in 2020, which contracted 11.3%. 
According to S&P the euro zone is expected to grow 4.8% in 2021 and Spain is expected to grow 6.5%. 
A higher growth than the average, still, GDP is not expected to recover to pre-Covid levels until the 
second half of 2022, and employment levels are not expected to be back until 2023. 
 
 

Present COVID situation 
 
Spain is in the middle of the third wave of the pandemic, with a high penetration of the UK virus 
mutation. The latest figures show an average of 899 cases per 100.000 inhabitants which is the 
highest figure since the beginning of the pandemic. The total number of infected people since the 
beginning of the pandemic is 2.670.000 and 57.300 deaths.  
 
At present, hospitals are again reaching capacity limits. However, the Spanish Ministry of health 
believes Spain has now reached the peak of the third wave and that numbers will start to decrease. 
 
All expectations are now on the vaccine effort and Prime Minister Pedro Sánchez announced in 
January that 70% of the Spanish population would be vaccinated by the summer. This was before the 
recent developments with reduced number of vaccines expected to be delivered to the EU. 



   
 
 
 

Some figures…. Bednights evolution during the last years 
 
In 2019 Spain accounted for 3% of the total volume of tourists to Norway. Traditionally Spain has 
been a summer market, and especially in August Spanish traffic is vital for some destinations in 
Norway. The Spanish market has experienced an increase of 9% in bednights between 2007 and 2019. 
In recent years the figures have been stable, but we have seen an increase outside the summer 
season, especially in winter and May, June and September. This is a wanted development, in line with 
our strategy of selling ‘All Norway All Year’. 
 
 

 
 
As in the rest of the world, 2020 was a dramatic year for tourism in Spain and the traffic to Norway 
has gone down to a minimum. However, the perspectives from the sector about the future are 
positive. Although the Spanish economy will be one of the most severely affected in Europe, experts 
state that the recovery should be relatively fast. According to recent studies, Spanish people have a 
strong will to travel and the travel industry has expectations of selling trips abroad already this 
summer if the situation allows, it and borders start to re-open. Recovery is expected to accelerate 
during the second half of 2021, depending on the vaccination pace.  
 
 

Whats up in the Spanish travel sector 
 
This pandemic is dramatic for the travel industry in Spain, but we have not seen many bankruptcies so 
far due to the fact that the Government is subsidizing temporary unemployment for the tourism 
sector. This measure is continued until 31st May. Out of the main tour operators working with Norway 
only two have declared bankruptcy, Politours and Pullmantur. 
At the moment most of the tour operators are working with reduced staff and they are preparing for 
the summer, autumn and winter. They don’t expect sales to Norway during Easter. The predictions 
are that the number of travel agencies will be reduced, but we still don’t know to which extent. Some 
big chains like Carrefour and El Corte Inglés have already closed many outlets, but this is not supposed 
to affect their overall capacity to sell. 



   
 
 
The most important news in the travel sector has been the merger between the biggest travel groups 
in Spain, Globalia and Avoris. The new company will be run by Barcelo Group, and it has an annual 
turnover of 4 billion €, together they have more than 6.000 employees and 1.500 outlets. At the 
moment, Globalia represents brands like Air Europa, Travelplan, Halcon Viajes, Ecuador or 
Welcomebeds, among others. Avoris represents Barceló Hotels, B The Travel Brand, Special Tours, 
Catai, Quelonea and more. 
 
 

Changes in travel patterns and trends 
 
Travel will not be the same any more. Some changes related to health measures and digitalization 
have already taken place but there are still more changes to come. According report Informe 
Temporada 2020/2021 from ObservaTUR the travel industry is already under a transformation which 
reflects in more concentration, new technhologies applied in all phases of travel and new ways of 
understanding the relationship with the client. 
 
Research done by ObservaTUR and a different research done by Amadeus share similar facts about  
future trends in the Spanish market:  
 
Travel will not be the same any more. Some changes related to health measures and digitalization 
have already taken place but more changes are expected. According to the report Informe 
Temporada 2020/2021 from ObservaTUR, the travel industry is already going through a 
transformation which resulting in more consolidation, new technologies applied in all phases of travel 
and new ways of understanding the relationship with the client. 
 
Stuides by ObservaTUR and Amadeus show similar facts about trends in the Spanish market:  
 

1. Security will be a decisive factor when booking, selecting means of  transportation, 
accommodation - and even the destination.  

2. Professional service and information will be one of the most important values travel agencies 
need to offer. They need to give the latest news about health and restrictions in different 
countries and also need to be able to personalize the trip and give the best service and 
knowledge to the traveller.  

3. Technology and digitalization. 
4. Price will be even more important than in the past when selecting a product or a destination. 
5. Flexibity in Booking and cancelation policies.  
6. Destinations which are considered safe, sustainable and with no massification. Travelers will 

travel for longer, focusing on quality and security instead of short and frequent trips like 
before COVID. 

7. Domestic travel will start before international, due to fewer restrictions. 



   
 

 
8. Young people (under 39) and couples will be the first groups to start traveling. Followed by 

families and mature people.  

  
9. Leisure will recover before business travel. 70% of respondents said they would travel 

immediately or between one and three months once restrictions are over. 
 

 
The recovery 
 
The recovery is 100 % dependant on the vaccination development both in Spain and in Norway. Based 
on the actual situation the travel sector is starting to “see the light at the end of the tunnel” but still 
they do not expect travel to reactivate by Easter. Complete recovery to the pre-pandemic levels is not 
predicted until the summer of 2022. 



   
 

 

According to the EU Travel Commission, 58.8 % of Spanish travellers plan to travel when the vaccine is 
implemented. And the study Informe de Temporada 2020/2021 from ObservaTUR show a certain 
optimism among the Spanish travel industry, but still 84% of travel agencies  think that the recovery 
will be slow and for travel abroad it will start towards summer the summer of 2021. 

 


