B2B Reiseliv — Globale muligheter!
Hvordan kan B2B arbeidet bidra til at du skal lykkes
pa det internasjonale markedet?
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Arbeidet med a bearbeide det
internasjonale B2B markedet er en viktig
prioritet for Innovasjon Norge.

For a lykkes pa det internasjonale
B2B markedet kreves det et langsiktig
perspektiv og bearbeidelse over tid.
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Bransjebearbeidelse i fglgende markeder

Sverige:

Danmark:
Nederland/Belgia:

UK:

Tyskland/ Sveits/ @sterrike:
Frankrike:

Spania:

Italia:

USA:

LAM:

Asia:
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Malgrupper: Reisearrangarer, internasjonale bedrifter, norske
fagmiljoer, kongress/idrett/kulturarrangarer

Aktiviteter: Norwegian Travel Workshop/ MeetinNorway
Internasjonale fagmesser (ITB, IMEX m.m.)
Workshops (generelle/tematiserte)
Roadshows/salgsturer
Events
Visningsturer
Skreddersydde aktiviteter
Digitale workshops, webinarer

Kompetansehevingsdager (Arrangementsdagen,
incoming fagdag, product labs m.m.)

Tilgjengelig verktoy: Innsiktsidene vare (rapporter/utvikling m.m.)
Markedsinformasjon/ oppdateringer
Arrangementskalkulator
Norgespresentasjoner/filmer/bilder

_\l Innovasjon Travel Trade/MICE sider pa visitnorway.com

Norge
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Aktivitetskalenderen for 2024 er klar

2024

Month Activity description Market Segment | Market Type
ALL YEAR
All year Targeted Partner Event Sweden Leisure Sweden Physical
All year Market presence in China China Leisure China FPhysical
JAaMUARY
10.-14. January Wakantiebeurs Utrecht Leisure Metherlands Physical
o X Singapore, Jakarta, - e .
22.-26. January A Taste of Norway Thailand Leisure Acsia Fhysical
24 -28. January FITUR 2024 - B2B Fair radrid Leisure Spain & LAN Physical
FEBRUARY
7.-8.February MIS - MMeeting and Incentive Summit Madrid MICE Spain Physical
MARCH
5.-7. March ITE Berlin Berlin Leisure Internaticnal Physical
14. March Pure International Meetings & Events Paris MICE France Physical
14. March Culture B2B event Sweden Stockholm Leisure Sweden Physical
11.-17. March Roadshow Brazil & Argentina 3 cities Leisure Brazil., Argentina Physical
19. March (mé ankomme 18.) Morway gastronomy night London MICE United Kingdom Physical
19.-20.March P'-Od!'lCt Lab followed by gastronomic London Leisure United Kingdom Physical
networking feast
18.-21.March Mordic Workshops France & Italy Paris, Milan Leisure France, ltaly Physical
0. - 21. rMarch Sales trip northern region tbd MICE United Kindom Physical
APRIL
8-11 April Morwegian Travel Workshop Trondheim Leisure Internaticnal Physical
Veeks 17/18 Seminar A Taste of Norway Korea, Japan Leisure Korea, Japan Physical
MAAN
7 May Digital Day of Competence Digital Leisure DACH markets Digital
14, - 16. May IMAEX Frankfurt MICE Internaticonal Fhysical
21. - 24 May Local Cultural Heritage Event Paris Leisure France Physical
30. May Morwegian workshop & taste of Norway | Madrid Leisure Spain Physical
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