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Norway’s attractiveness as a holiday destination amongst tourists with children
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Norway’s attractiveness as a holiday destination by income group

Norway is consistently more
attractive as a destination
amongst higher-income
earners in England

How likely is it that you will go on holiday to Norway in the next 12 months?
Scale from 0 to 10 where 0 is that you will definitely not - and 10 is that you definitely will be going on holiday to Norway.
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Norway’s attractiveness as a holiday destination for tourists with different motivations

How likely is it that you will go on holiday to Norway in the next 12 months?
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Norway’s attractiveness as a holiday destination amongst tourists with children
H How likely is it that you will go on holiday to Norway in the next 12 months?
A IOt Of fl u Ctu atlo ns - Scale from 0 to 10 where 0 is that you will definitely not, - and 10 is that you definitely will, be going on holiday to Norway.
however there seemed to m
. . Tourists with childen under 18 years
be a difference in 2015-2016
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Norway’s attractiveness as a holiday destination by income group

There is basically no difference
in Norway’s attractiveness
between income groups in
Denmark

How likely is it that you will go on holiday to Norway in the next 12 months?
Scale from 0 to 10 where 0 is that you will definitely not - and 10 is that you definitely will be going on holiday to Norway.
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Norway’s attractiveness as a holiday destination for tourists with different motivations

How likely is it that you will go on holiday to Norway in the next 12 months?

N Orway,s attraCtive neSS amongst al I Scale from 0 to 10 where 0 is that you will definitely not - and 10 is that you definitely will be going on
motivations is generally stable in oty o Tomey
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Norway’s attractiveness as a holiday destination amongst tourists with children

Norway is seeing a strong e o 8 010 et 3 oty o oy o, 10 ity Ay 4 o s on hoidyto Norwy
increase in attractiveness
amongst Dutch tourists with
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children % = Tourists that are likely to visit Norway within 12 months (8-10)
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Norway’s attractiveness as a holiday destination by income group

Norway is consistently more
attractive as a destination
amongst higher-income
earners in the Netherlands

How likely is it that you will go on holiday to Norway in the next 12 months?
Scale from 0 to 10 where 0 is that you will definitely not - and 10 is that you definitely will be going on holiday to Norway.
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Norway’s attractiveness as a holiday destination for tourists with different motivations

How likely is it that you will go on holiday to Norway in the next 12 months?

N Orway iS See n aS a m Ore I ikely chle from 0 to 10 where 0 is that you will definitely not - and 10 is that you definitely will be going on
holiday destination for those that oty o Tomey
want to go skiing and/or do other “0 _ _ )
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FRANCE
Norway’s attractiveness as a holiday destination amongst tourists with children
H H How likely is it that you will go on holiday to Norway in the next 12 months?
N o rway Is see I n g a very Scale from Oyto 10 where)(; is that yog will definitely n!t, -and 10 is)t,hat you definitely will, be going on holiday to Norway.
strong increase in
attractiveness amongst
French tourists with % = Tourists that are likely to visit Norway within 12 months (8-10)
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FRANCE

Norway’s attractiveness as a holiday destination by income group
Norway is consistently more
attractive as a destination
amongst higher-income
earners in France

How likely is it that you will go on holiday to Norway in the next 12 months?
Scale from 0 to 10 where 0 is that you will definitely not - and 10 is that you definitely will be going on holiday to Norway.
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FRANCE

Norway’s attractiveness as a holiday destination for tourists with different motivations
How likely is it that you will go on holiday to Norway in the next 12 months?
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B GERVIANY
Norway’s attractiveness as a holiday destination amongst tourists with children
Norway is seeing a very How likely i i hat Yo will go on holday to Norway i the next 2 mort?
strong increase in
attractiveness amongst
German tourists with % = Tourists that are likely to visit Norway within 12 months (8-10)
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Norway’s attractiveness as a holiday destination by income group

Norway is generally more
attractive as a destination
amongst higher-income
earners in Germany, but
not by a large margin

GERMANY

How likely is it that you will go on holiday to Norway in the next 12 months?
Scale from 0 to 10 where 0 is that you will definitely not - and 10 is that you definitely will be going on holiday to Norway.
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B GERVIANY

Norway’s attractiveness as a holiday destination for tourists with different motivations
How likely is it that you will go on holiday to Norway in the next 12 months?

N Orway iS See n aS a m Ore I ikely chle from 0 to 10 where 0 is that you will definitely not - and 10 is that you definitely will be going on
holiday destination for those that oty o Tomey
want to go skiing and/or do other “0 _ _ )
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Norway’s attractiveness as a holiday destination amongst tourists with children
= How likely is it that you will go on holiday to Norway in the next 12 months?
N Ot a CIear tre n d I n Scale from 0 to 10 where 0 is that you will definitely not, - and 10 is that you definitely will, be going on holiday to Norway.

Sweden, but based on the
development from 2018 to
2019 it could appear as if %% = Tourists that are likely to visit Norway within 12 months (8-10)
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Norway’s attractiveness as a holiday destination by income group

There is basically no difference
in Norway’s attractiveness
between income groups in
Sweden

How likely is it that you will go on holiday to Norway in the next 12 months?
Scale from 0 to 10 where 0 is that you will definitely not - and 10 is that you definitely will be going on holiday to Norway.
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Norway’s attractiveness as a holiday destination for tourists with different motivations

How likely is it that you will go on holiday to Norway in the next 12 months?

N Orway iS See n aS a m Ore I ikely chle from 0 to 10 where 0 is that you will definitely not - and 10 is that you definitely will be going on
holiday destination for those that oty o Tomey
want to go skiing and/or do other “0 _ _ )
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— NORWAY
Norway’s attractiveness as a holiday destination amongst tourists with children
= i How likely is it that you will go on holiday to Norway in the next 12 months?
In creas I ng att ra CtIVIty Scale from 0 to 10 where 0 is that you will definitely not, - and 10 is that you definitely will, be going on holiday to Norway.

amongst domestic tourists
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d Iffe rence between brl ng i ng % = Tourists that are likely to visit Norway within 12 months (8-10)
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Norway’s attractiveness as a holiday destination by income group

No difference in Norway’s
attractiveness as a holiday
destination between income
groups of Norwegian tourists

NORWAY

How likely is it that you will go on holiday to Norway in the next 12 months?
Scale from 0 to 10 where 0 is that you will definitely not - and 10 is that you definitely will be going on holiday to Norway.
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Norway’s attractiveness as a holiday destination for tourists with different motivations
How likely is it that you will go on holiday to Norway in the next 12 months?
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