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Generell oppdatering



@konomien i UK

* Generell inflasjon 13 i september pa 6,7%

* Men inflasjon pa mat ligger fortsatt mye hgyere -
12,2% i forhold til samme tid i fjor

* Arbeidsledighet har gatt opp til 4,3%

* Det ligger an til at pensjoner vil ga opp med 8,5%
neste ar

* August tall viser at folks Ienn gkte mere enn
inflasjon for fgrste gang pa to ar
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Wage growth overtakes inflation
Annual wage and price growth, three months to August 2023
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@konomien i UK - Vekst

Den gkonomiske veksten i landet gkte med 0.2% i august. Dette

kommer etter nedgang i veksten i juli som skyldes streiker og UK economic growth
dar“g veer Gross Domestic Product, change since 2019
! Aug '23
- T 2 5%

. T . o 0%
Veksten i markedet tidligere i ar drevet av forbrukervarer -

-5%

Pga treg vekst i gkonomien og fortsatt hgye renter, kan det se ut 0% !
Rishi Sunak,

som landet gar mot resesjon. Venter pa de offisielle tallene for -15% appointed PM |
1

Q3 som vil gi ett bedre bilde .

|

1
o g .. o . . -25% !
Harfin balansegang: Regjeringen prgver a redusere inflasjon ved ! . w w !
a sette opp renten sa folk ikke bruker penger og tvinger priser 2019 2020 202 2022 2023

ned, men hvis forbrukere ikke bruker penger vokser ikke Sedne: Gffice far National Statistics =lelc)
gkonomien og man ender opp med en sakalt stagflation ©
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@konomien i UK - fremover

* Venter pa Q3 inflasjonstall for & se hvordan har
gkonomien har gjort det totalt de siste tre
manedene trolig vil de ga litt opp igjen da prisen pa
olje har gkt

* Regjeringen har lant mere penger enn tidligere
spadd, dette kan lede til gkt skatt og kutt i spending

* Det forventes at inflasjon vil ga ned til 3% i lgpet av
det neste aret og UK vil da veere pa like linje med
andre G7 land
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@konomien i UK — fremover for forbrukere

* Men det vil ta tid fgr det blir lettere for forbrukere som
fortsatt:

* Bruker mere enn tidligere pa huslan og husleie

Bruker mere pa mat, kjgper mindre og handler pa
billigere butikker enn tidligere

| gkende grad bruker kredittkort

Bruker mere pa a spise hjemme enn 3 spise ute

* Gar en vinter i mgte med hgye energi priser
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Tackling it together: Paying the big monthly bills

Who is getting extra cost-of-living payments? What canIdo if I can't pay my energy bill? What doIdoifI can't afford to pay my debts?

Business - 24 Aug Business - 25 Aug - B 552 Business - 23 May

Useful tips to save money

Five ways to save money  Fact v fiction: Five tips for Five ways to save money  How families on universal Five ways to save money
on train tickets saving petrol money on your packed lunch credit can save on on your mortgage



Utreiser fra UK Q1

Figure 3: UK residents’ visits abroad increased by 5.7 million in
Quarter 1 2023 (Jan to Mar) compared with Quarter 1 2022

Britene hadde 15,275 millioner utreiser i
forste kvartal
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Ferier sto for 56% (8,6 millioner)
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Utreiser fra UK Q1 2023

Figure 4: Spending by UK residents abroad increased by £5 billion
in Quarter 1 (Jan to Mar) 2023 compared with Quarter 1 2022

* Briter brukte £12,7 milliarder i
utlandet i Q1 i 2023
* Dette er en gkning pa £5 .
milliarder i forhold til samme
periode i 2022 og 11% hgyere
enn samme periode i 2019 (£11,5 10000
milliarder)
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Britene bruker fremdeles penger pa ferier

Will you spend more or less

yo_ pe. Will you spend more
on holidays in 2024 compared
with 20237 or less on holidays

23 in 2024 compared

THINKING AHEAD TO 2024, MORE THAN 70% OF with 2023? (by
PEOPLE SAY THEY WILL SPEND THE SAME OR .
MORE ON HOLIDAYS AS THEY DID IN 2023 demographlc group)

% of respondents

OLDER AND MORE AFFLUENT
GROUPS IN PARTICULAR
MUCH MORE EXPECTING TO SPEND MORE

Balance of opinion:
% saying more minus % saying less

ABITMORE
ABOUT THE SAME

24%
n%
7%
I5%  14%
ABITLESS I I
§l MUCH LESS
A B

18-24 2534 25-34 4554 S5-64 &5 TS

NOT SURE YET AGE GROUP SOCIO-ECONOMIC GROUP 1
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Bookinger Sommer 2024

What are the biggest barriers to you
travelling internationally?

FINANCIAL FACTORS CONTINUE TO BE THE BIGGEST
BARRIER TO TRAVELLING INTERNATIONALLY, AS WELL
AS POSSIBLE DISRUPTION

% of respondents choosing each option (multiple choice)

The cost of holidays going up I >
Concern over household finances [INIINIG 4%

Concern over disruption caused [T
by airport delays

Concern over the airline cancelling flights I 16%

Concern over extreme
weather in destinations

I 13

Concern over getting a refund if
my holiday is cancelled I

Fear of getting Covid-19 while travelling I 1%

Concern about holiday cost going up after
booking due to fuel surcharges il

Concern over the safety of

travelling internationally B

Concern over the ability to pay the balance
of holiday cost before the travel date —

Lack of availability where I want to go 1l 6% costll

The need to prove vaccine status to travel il 6% TRaveL pisrupTION
rean

omer B

Innovation
[ | Norway

When do you plan to book a
summer holiday for 2024?

‘WE CONTINUE TO SEE SOME
POLARISATION IN BOOKING
TIMINGS, WITH BOTH EARLY
AND LATE BOOKINGS EXPECTED

% of respondents {excluding people not planning to take a
summer holiday next year)

I have already booked "
September-December m
January-March 16%
o~
July-August

I haven't yet decided if I will 1%
go on holiday next summer
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UK er et marked som reiser mye

Hvilke land planlegger du, eller vurderer du & besoke pa en ferie- / fritidsreise i Iopet av de neste 12
manedene? Prosentene angir andelen av de som er interessert i & reise til utlandet i lapet av de neste 12

ménedene

30%|
Overveier eller planlegger..
m 1destinasjon

43%|
W 2-3 destinasjoner

4+ destinasjoner 27%

Gjennomsnitt

18-30ar
31-404r
41-50 ar
51-654ar
66 ar og over
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IN Reisebarometer var 2023



Britene reiser hele aret

N

Innovation
Norway

Nar vurderer du & reise pa en ferie til Norge de neste 3 drene? Du kan velge flere svar.

Andel av dem som er interessert i & reise til Norge de neste 3 arene.

Paskeferie

Sommerferie

Hestferie

Juleferie

Vinterferie

Et annet tidspunkt
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Hva med Norge?

Kommersielle gjestedggn til og med August 2023

Country Total 2022 Total 2023 % endring
Danmark 621,545 594,352 1%
Sverige 660,629 723,276 10%
Frankrike 269,712 294,469 11%
Italia 119,190 132,777 18%
Nederland 634,185 625,449 -11%
Storbritannia 336,675 414,945 15%
Tyskland 1,386,467 1,433,858 -1%
USA 432,795 641,755 28%

q Innovation
[ | Norway



Oppdatering fra naeringen



Dette sier operatgrene

How are bookings to Norway for the forthcoming winter and summer going?

* Bookings going well for Norway and is our top Arctic destination — bookings up by 12%

* Norway bookings up 34% on 2019 and forward bookings up 34%.

 Ski operator: Norway up 70% on pax year on year

* Norway still our bestseller and bookings mainly for winter season and number of requests are going up

Are you noticing any particular trends?

* Seeing more requests for and interest in Norway

* Bookings are earlier than last year

* More solo travellers

* More expensive trips sold better than budget holidays
* Most of the growth is for summer

* People have been asking about glass igloos
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Dette sier operatgrene

Norway compared to other Nordics?

* Norway not selling as well as the other Nordic countries

* Norway seen a better growth than Sweden and Iceland but Finland has had large increase because of
new Santa product

Products selling well

* Havila

* Self-drive fjords in the summer

* Northern Lights — Tromsg short break

* Want to develop more summer product in Northern Norway (Senja)
* Interest in Tromsg + Lofoten combo

Feedback to suppliers:

» Confirm rates as early as possible so we can get product on sale — clients are starting to
plan/book earlier again now and we can’t afford to risk losing bookings just because rates aren’t
ready. Aside from that it’s all about quick response times and excellent customer service please
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MICE



Dagens situasjon

.

Mer strategisk Lengere lead
tilneerming times
% )
Inflasjon Working from home
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Dagens situasjon

What are your thoughts and feelings
for the future of industry?

3%
Concerned
38%
10% Very confident
Neutral

47%
Confident
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Hva er viktig for det Britiske markedet?

Accessibility/ease of travel
Cost and value for money
Destination brand
Destination support
Equity & Diversity

Food & Hospitality

Safety & Security

Sectoral strengths

Skills & Talent
Sustainability

Quality of welcome

Venue quality/suitability
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Trender for 2023

* Live er tilbake

* Mer fokus pa nettverk, wellbeing,
workshops

* Autentiske opplevelser er i pkende grad
viktigere enn bade luksus og
utendgrsopplevelser

* Hybrid fortsetter a ha en plass
* Budsjetter er under press

 Skulder sesong og second
city/destination

* Mange firmaer har mye penger, men er
opptatt av signaleffekten

» Europeiske land fortsetter 3 dominere
* Bleisure
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Populzre destinasjoner!

lceland %

Ireland
Spain

POPULAR
DESTINATIONS

UK

Germany

France



Muligheten for Norge

* Baerekraftig destinasjon
* Lav kronekurs

* Wellness / Friluftsliv

* Klima

* Regionale mgter

o Sikkerhet/ Helse
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Ny destinasjon!
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Tusen takk for oss!
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