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The US Economic Landscape
• As of October, the US economy is projected to grow by 5% in 2023, which is a 

0.2% downgrade from previous projections. 

• US market has remained resilient with real spending growing 3.1% in 2023 
however the global economy is losing momentum and starting to show signs of 
impacting the US as well. 

• Unemployment rate continues to hover near record lows but should be treated 
with caution. 

• Inflation remains a concern, but not nearly as much as earlier this year. 

• IMF has increased its inflation forecast for the year due to higher-than-expected 
impacts of exchange rate realignment. 

• We are expecting year-over-year inflation readings of about 3% for 2023. 



The US Political Landscape
• The US political landscape remains incredibly polarized and focused on the 2024 presidential 

election, now just over a year away. President Joe Biden is widely expected to face off against 
former President Donald Trump for a second time. 

• The US House of Representatives is currently in a leadership crisis having ousted their 
previous Speaker. A lack of Speaker effectively renders the House useless, incapable of 
bringing any laws to the floor for vote. This comes at a critical time given the current 
situations in both Ukraine and Israel. 

• A lack of leadership in the House of Representatives is of particular concern given the 
looming deadline to fund the government . If Congress is unable to pass the 12 appropriation 
bills that fund the government by November 17th, the US government will ”shut down”, 
which will have dire impacts on the travel industry. 

• The ousting of previous House Speaker Kevin McCarthy was directly tied to a deal to avoid 
government shut down at the end of September. Therefore, a shut down on November 17, 
leading into our travel-heavy Thanksgiving holiday season, is looking very likely. 

• The ongoing war in Ukraine and new conflict in Israel are becoming increasingly polarized 
amongst US citizens. A growing minority are withdrawing support for continued funding for 
Ukraine. In addition, sympathy for Gazan Palestinians ahead of Israel’s looming ground 
invasion continues to grow, complicating the US position in a key region. 



The US Tourism Landscape
• Leisure and business travel are growing at the same rate, up 33% from the same 

month in 2019. 

• A recent report by ICF highlights that the global travel industry recovery is at 75% 
compared to what it was in 2019, but US travel has already reached 99.3% of pre-
pandemic levels. 

• 86% expect to spend more or the same on travel this year compared to a typical year 
prior to the pandemic. 

• 65% agree that they would rather take a dream vacation than purchase a new car. 

• The US tourism industry is still recovering from losses sustained during the 
pandemic. In 2020 the industry lost 70 million jobs due to the pandemic and 
recovery of that job market is still ongoing. 

• Overall, when talking to tour operators and travel agents' sentiment is high with 
most reporting strong bookings and very high interest in travel – a refreshing change 
from the COVID years. 



The US Tourism Landscape





US Tourism Tendencies Towards Norway
• Overall, interest in Norway is very strong with tour operators and travel agents 

reporting not only a return to normal pre-pandemic levels, but even an broader 
interest in widening the seasonality and geography of Norwegian products being 
offered. 

• As we leave the pandemic behind, interest in sustainable tourism products is on the 
rise and Norway has done a good job of establishing itself as a leader in this space. 
Continuing to highlight new and sustainable products across Norway will only grow 
this advantage further. 

• For Norway, interest is strongest in high-quality “unique” experiences and not 
“mass” experiences that may be considered to be oversold. Boutique properties in 
unusual settings, smaller lesser-known experiences that are tied in with nature and 
sustainability are most in demand. 

• The US trade is starting to wake up to Norway’s indigenous product offerings and 
engagements with the native Sami population. These products give Norway an 
advantage within Europe. 

• Despite increased interest in Norway as a destination, air access from the US has 
taken a hit with SAS decreasing the amount of service through the off-season, and 
Norse Atlantic nearly withdrawing from the market during off-season in favor of 
offering flights they know they can fill to larger destinations. 



Key Takeaways
1. The US economy is generally performing okay, with results that are 

strong, even if not as strong as previously expected. 

2. The US political landscape is complicated and facing a major 
government shut down on 17 November when it should be dealing 
with two major conflicts in Ukraine and Israel. 

3. The US travel industry has undergone major turmoil since COVID-19 
which continues to leave many tour operators understaffed or with 
staff that are undereducated on Norway. Anyone dealing with the US 
should expect lots of changes in staffing and who they work with. 

4. An increased interest in sustainable product offerings that focus more 
on local experiences is well aligned with Norway and presents major 
opportunities. 

5. Interest in niche areas like indigenous tourism and highlighting 
environmentally friendly products like electric transport provide 
further advantages for Norway and should be focused on.

6. A decrease in air access from the US thanks to SAS and Norse Atlantic 
will hurt Norway in the off season and put us at a disadvantage 
compared to other European destinations. 
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