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US MARKET OVERVIEW
WHAT WE'LL COVER TODAY NORWAY
The 2024 U.S. Presidential Election:
A Defining Moment EBEECS.II,DENT
Why the Election is Everything DUNALD

* The 2024 U.S. Presidential Election marks a
profound shift in America’s trajectory, TRUMP
impacting economic policies, societal

trends, and global perceptions.

* It’s not just a political event—it’s a lens
through which we must understand the
evolving American mindset and its ripple
effects on travel and tourism.
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WHAT WE'LL COVER TODAY EWQEID‘HMAUX

A Catalyst for Change
* Economic optimism and uncertainty coexist,

mic optimisman 73 PRESIDENT
ceating s mamic nuonment fof both ELECT

* The election reshapes priorities, behaviors, DUNALD
and opportunities:

* For travelers: New motivations and
destinations.
* For the travel industry: Fresh challenges and
e e

avenues for growth.

Our Focus Today

* To navigate this transformative period, we’ll
analyze the election’s impacts on:

* Economic conditions. Understanding the election’s significance is essential to
* Travel demand and spending patterns. staying ahead in a changing market. Today, we’ll delve into its
* Market opportunities and challenges. far-reaching implications and what they mean for tourism.

» Strategic positioning for destinations.
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POST-ELECTION ECONOMIC OPTIMISM NORWAY
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Positive Economic Indicators UNITED STATES ELECTIONS 2024 vg
o ] _ ] _ US election results. 2020 vs 2024 R\
* Stock market shows significant gains, reflecting investor confidence. Pona Trumis Republican Party e sxsate 0 v the 2024 dection.
* Smaller companies and U.S.-focused industries perform particularly well. 2020
* Federal Reserve implements interest rate cuts to stimulate economic BIDEN
activity. 306
e Strengthening USD increases purchasing power for American travelers 5%‘5
abroad.

* Potential benefits for outbound travel but challenges for inbound tourism.
Six states flipped

from blue to red

2024

Implications for Travel
* Renewed consumer optimism drives planning for international travel.
* Pent-up demand from election uncertainty begins to release.

* Favorable exchan§e rates encourage Americans to explore luxury and . - |
experiential travel. — N

cloRe) AZ: Arizona GA:Georgia MEMichigan NV:Nevada PA:Pennsylvania W Wisconsin i
FmcwoM Source: Al Jazeera, AP |  November 10, 2024 | 06:30 GMT @AJLabs [AUAZEERA]
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US MARKET OVERVIEW
CONSUMER SENTIMENT AND SPENDING TRENDS Ewg!n‘x!ﬁx

Travel and Spending Dynamics

e Strong economic indicators maintain positive consumer
spending expectations.

* Flexible work environments continue to support “work and
travel” trends.
* Increased demand for destinations offering connectivity and
extended stays.

e Growth in higher-end travel products aligns with robust
disposable income among affluent travelers.

Post-Election Opportunities
* Travel providers and destinations can leverage increased

confidence:

* Promote exclusive, high-value packages for a motivated audience.
* Position unique offerings for those eager to "make up for lost time."
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CHALLENGES OF AN UNPREDICTABLE ENVIRONMENT

Inherent Uncertainty

* Trump's presidency introduces unpredictability in domestic and
foreign policy.
* Potential for rapid shifts in regulations affecting travel and tourism.

* Trade and diplomatic tensions could disrupt international collaborations.

Geopolitical Concerns

* Middle East tensions create opportunity costs for outbound travel:

* Heightened traveler hesitancy towards certain regions.
* Potential for increased focus on safe, stable destinations like Europe.

Navigating the Environment

* Destinations must be agile and proactive in messaging:
* Emphasize safety, ease of access, and value for money.
* Provide clear, transparent updates on regulations and policies.

NORWAY
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IMPACTS ON INBOUND AND OUTBOUND TRAVEL

Opportunities for U.S. Outbound Travel

e Strengthening USD incentivizes Americans to explore
international options.

* Destinations with favorable exchange rates likely to benefit.

* Election resolution encourages travel to culturally immersive
destinations.

Challenges for U.S. Inbound Travel

* Strong USD makes the U.S. a pricier destination for
international visitors.

* Potential downturn in arrivals from price-sensitive markets.

e Destinations must adapt to maintain competitiveness:
* Promote value-added experiences.
* Target high-income travelers less affected by currency fluctuations.
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RISKS AND OPPORTUNITIES

Risks

* Policy-Induced Barriers:

Potential for restrictive travel policies or visa
complications under Trump 2.0, creating friction for
last-minute or spontaneous travelers.

Reduced U.S. participation in global climate
agreements could diminish support for Norway's
sustainability messaging.

e Competition from Emerging Markets:

Increased outbound travel to cheaper destinations in
Latin America or Asia could reduce interest in premium
destinations like Norway.

H;Fh-.valu_e travelers rr_\ayfgravitate toward ultra-luxury
offerings in regions with favorable exchange rates (e.g.,

the Mediterranean).

e Cultural Perception Gap:

Norway’s focus on progressive values and
environmental IeaoFers ip may not align with the
preferences of more conservative U.S. traveler
segments in a Trump-led era.

U.S. travelers with “stay close to home” preferences
post-election may deprioritize transatlantic trips.

NORWAY
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Opportunities

* Expanded Workation Market:

* Leverage workplace flexibility and position Norway as an ideal
work-and-travel destination for remote professionals, offering
serene settings with reliable infrastructure and connectivity.

e Capitalizing on U.S. Economic Optimism:

* Create travel bundles that focus on exclusive Northern Lights
experiences or curated fjord tours marketed as "bucket-list
adventures" during a time of higher discretionary spending.

* Target sectors like corporate retreats or incentive travel, which
may see a resurgence with increased business confidence.

* Enhanced Visibility Through Media and Pop Culture:

* Utilize Norway'’s ties to popular U.S. films and shows (e.g., Viking
themes or picturesque backdrops) to appeal to a broader
audience, reinforcing the image of Norway as iconic and
aspirational.

* Appealing to Gen Z and Millennials:

* Promote Norway's immersive and adventurous experiences —
such as glacial hikes, midnight sun kayaking, and Sami cultural
encounters—as ideal for younger travelers seeking meaningful,
Instagram-worthy adventures.
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OPPORTUNITIES: NORWAY AS A HAVEN FOR PROGRESSIVE TRAVELERS NORWAY
Appealing to Progressive Values Targeted Messaging Strategies
» Sustainability Leadership: * Highlight Progressive Initiatives:

* Norway's proactive environmental policies and * Use storytelling in campaigns to spotlight Norway’s leadership in
commitment to sustainability resonate with eco- combating climate change and fostering inclusive communities.
%ﬁn.SC'O‘IJS travelers seeking destinations that align with * Feature inspirational narratives, such as partnerships with

eirvalues. Indigenous Sami communities, to connect with socially aware
* Highlight initiatives like electric ferries, zero-emission audiences.

tourism infrastructure, and protected natural reserves. .
* Leverage Media and Influencers:

* Cultural Progressivism: * Partner with progressive travel bloggers, influencers, and media
* Promote Norway as a champion of gender equality, platforms to reach like-minded audiences.
LGBTQ+ rights, and social inclusion, appealing to e Curate campaigns that emphasize “travel for change” or “explore
travelers who prioritize socially responsible with purpose” themes.

destinations.

* Showcase Norway’s modern, equitable society as a

refreshing contrast to domestic political tensions. .
Ideal Audience Segments

* Nature as a Refuge: . .
 Gen Z and Millennials:

* Market Norway’s pristine landscapes—fjords, glaciers,

and northern lights—as an “escape from chaos,” * Promote Norway as a destination for socially conscious younger
offering peace and clarity in tumultuous times. travelers, showcasing eco-tourism, adventure, and immersion.
* Position destinations like Svalbard, the Lofoten Islands, . .
or the Arctic as ideal for travelers seeking personal * Urban Professionals:
rejuvenation and mindfulness. * Target urban hubs like NY, Seattle, and San Francisco with messaging

focused on Norway as a f'orward—thinking, aspirational escape.

e Academics and Creatives:

e  Market to travelerg in creative or acadgmic fi(_elds who are drawn to
Norway’s progressive policies, innovative designs, and intellectual
culture.
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YEAR OF CLIMATE INNOVATION NORWAY
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Norway’s “Year of Climate Innovation”

The "Year of Climate Innovation" is not merely a slogan but a declaration of Norway's unwavering
commitment to climate action. This year-long campaign is set to place Norway at the pinnacle of the
global movement towards actionable climate initiatives. By exhibiting Norway's magnificent landscapes
together with our progress in climate innovation, we aim to redefine the paradigm of luxury travel. The
array of events and collaborations throughout the year, culminating in the ATTA Climate Summit, will
not only boost Norway's appeal as a forward-thinking tourism destination but will also significantly
contribute to the global advancement of climate-positive travel. More than a campaign, this initiative is
a testament to Norway's pledge to safeguard its natural splendors by leading the evolution from
sustainability to tangible climate action.

@) somsmemaave ronOrrows At QHURTIGRUTEN
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INNOVATE FOR TOMORROW: CLIMATE ACTION SUMMIT NORWAY
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NORDIC TRAVEL ROADSHOW NORWAY
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2024 NORTH AMERICA ROADSHO
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