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1 Visitor Center

4 Cities

63 Hotels

101 Full-service Restaurants

8,777 Hotel Rooms

6.5 Million
 Square Feet of Retail Shopping

Seattle Southside
At A Glance

As the official destination marketing organization for the cities of Tukwila, 
SeaTac, Kent and Des Moines, Seattle Southside was formed through 
governmental inter-local agreements to provide essential leadership and 
services to competitively market the destination. The function is critical to 
growth and sustained economic prosperity of the community, providing 
job growth, tax revenue and quality of life for residents and businesses.
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The year 2008 was a great success for the City of Tukwila.  We 
celebrated 100 years of cityhood and commemorated the noteworthy 
events and people that created present day Tukwila.  The City promoted 
tourism with Centennial events, hotel and shopping packages, and a 
brand awareness campaign.  I am proud Tukwila was honored with a 
3CMA (City, County Communications Marketing Association) Award of 
Excellence for the planning and execution of the Tukwila Centennial 
Kick-Off Event held in January 2008.

In 2009, the Centennial celebrations will come to a close, but not before 
the exciting Rock ‘n’ Roll Marathon comes to town.  With a mammoth 
following, the Seattle Rock ‘n’ Roll Marathon will begin its inaugural race 
at Foster Golf Links in Tukwila on June 27, 2009.  Tukwila is proud to be 
a major sponsor for 2009 and hopefully years to come.  With upward of 
20,000 participants converging on Tukwila for this race, Tukwila will gain 
prominence with visitors from all over the U.S. and beyond!

Jim Haggerton
Mayor of Tukwila

With a mammoth following, the Seattle  
Rock ‘n’ Roll Marathon will begin its  
inaugural race at Foster Golf Links  
in Tukwila on June 27, 2009.

“

”

Messages From  
Our Mayors



Ralph Shape
Mayor of SeaTac

Tourism is a major contributor to the economic vitality of the 
City of SeaTac and helps to define our image as the place where 
“everywhere’s possible”.  This year will be an especially exciting 
watershed year for our City with the opening of the new Link light-
rail stations and the first full year of use for the airport’s third runway.  
These two happenings will attract even more people to our city and 
continue to solidify SeaTac as the portal to the Puget Sound region.  

With significant meeting space and over 5,300 hotel rooms hosting 
over 1.3 million room nights annually SeaTac trails only downtown 
Seattle for the most hotel rooms in Washington state. The thousands 
of jobs in our hotels, at the airport, in our restaurants and other 
businesses are vital to our tax base and many would not exist without 
the economic engine that tourism provides. With a record of over 32 
million passengers traveling through Seattle-Tacoma International 
Airport in 2008 we embrace our role as welcoming hosts to visitors to 
Western Washington and beyond. By 2024, the airport is expected 
to accommodate over 45 million passengers and our connection to 
tourism will continue to grow. The City of SeaTac continues to be the 
place where “everywhere’s possible.”

With a record of over 32 million passengers 
traveling through Seattle-Tacoma International 
Airport in 2008 we embrace our role as 
welcoming hosts to visitors to Western 
Washington and beyond.

“

”
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Ralph Shape
Mayor of SeaTac
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Visitors to Kent will be thrilled with the numerous opportunities for 
enjoyment!  If you’re an outdoors type who enjoys golf or hiking and 
biking, you’ll love our parks and miles of trails.  And if the rain forces 
you indoors, there’s bowling, movies, Kent’s historical museum and 
—of course—shopping.  While the Great Wall Mall offers Asian goods 
and fare, you’ll find an array of quaint shops, eateries and stylish 
boutiques at Kent Station and historic downtown, and a variety of 
international shops on Kent’s East Hill.

Visitors to Kent have even more opportunities for fun with Kent’s new 
ShoWare Center.  If you like the fast action of ice hockey, you can watch 
the Western Hockey League’s Seattle Thunderbirds beat their opposing 
teams in this state-of-the-art arena.  But hockey isn’t all…check the 
schedule for concerts, sporting events, the circus, and much more.

See you in Kent!  It’s a great place to play!

Suzette Cooke
Mayor of Kent

Visitors to Kent have even more opportunities for 
fun with Kent’s new ShoWare Center.
“

”

Messages From Our 
Mayors Continued



Bob Sheckler
Mayor of Des Moines

Des Moines Marina District, the only waterfront business district between Seattle and Tacoma 
is undergoing tremendous growth and transformation. Visitors coming to Des Moines will 
find a walkable, friendly and progressive waterfront city. The Beach Park National Historic 
District provides a magnificent venue for concerts, gatherings, events, and celebrations. The 
Des Moines Creek Trail which travels from the Puget Sound to SeaTac provides wonderful 
environmental tourism and recreational opportunities for bicyclists, walkers and nature lovers. 

Waterfront dining and open-air markets are very important to Seattle Southside tourism. The 
Des Moines Marina provides full boating services including a first class restaurant and plans 
to develop more.  The Waterfront Farmers Market, also located at the marina is open every 
Saturday from June through October. 

The Des Moines Creek Business Park with 900,000-1.1 million square feet of warehouse and 
retail space and the Waterview Crossing mixed-use development in Pacific Ridge with its 
incredible location and views, will be a Mecca for new business and established businesses who 
want an upscale, contemporary look, feel and location for their future and current office space 
at Des Moines’ northeast entryway.

Des Moines welcomes Seattle Southside visitors to experience all of the natural beauty, 
entertainment and excitement it has to offer

Waterfront dining and open-air markets are 
very important to Seattle Southside tourism.
“

”
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In 2008 alone, visitors to Washington spent $15.7 billion in the state.

Travel spending accounted for over $1 billion in local and state tax revenue in 2008.

The total employment directly generated by travel spending was 149,900 in 2008. 

Travel and tourism is one of the most  
important industries in Washington state.

State Tourism by the numbers: 

Washington State 
At A Glance



Simply put, tourism is  
economic development at a time when economic 
development is needed more than ever. 

Travel spending directly generated $4.3 billion in earnings in the state.

International visitors accounted for $1.5 billion in visitor spending in the state in 2008.

State Tourism by the numbers (continued): 
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Web site Visits 297,784 Web Downloads 45,161

Walk-Ins 1,070 Packets Mailed 26,510

Emails 28,153 Room Nights Booked 41,223

Toll-Free Calls 2,087  In Person Distributions 111,137

What We Have Done 

Kristina Thorne
Visitor Information Specialist 
kristina@seattlesouthside.com

Katherine Kertzman
Program Director
katherine@seattlesouthside.com

Karla Lindula
Communications Coordinator
karla@seattlesouthside.com

Meilee Anderson
Business Relations Coordinator
meilee@seattlesouthside.com

Seattle 
Southside Team



Selling Seattle Southside 
 
With a new full-time business relations coordinator on 
deck, Seattle Southside’s group sales efforts reached 
new heights. From military reunions, sports teams, 
industry meetings, corporate associations, religious 
groups and more, 35 groups were booked for a total of 
9,779 room nights and over $895,900 in room revenue.  

Promoting Packages 
We continue to promote and market our members’ 
packages and promotions on our Web site, in our 
newsletters and at our Visitor Center front desk. In fact, the 
Packages and Promotions section of our Web site is very 
popular, receiving 96,680 page views in 2008. Additionally, 
Seattle Southside plays a lead role on creating packages 
and promotions throughout the year like the Hops ‘n’ Props 
Package, the Backyard Wildlife Festival Package, and the 
Shop Like A Rockstar Beta Package. 

Shuttling Around  
The shopping section of our Web site is the fourth most 
visited section, with 126,442 page views in 2008. And, 
with shopping being the number one tourist activity, 
maintaining the Seattle Southside Express Shuttle that runs 
from SeaTac hotels to Westfield Southcenter Shopping 
Center is a great investment. In 2008, 16,392 riders took 
the trip which was a 10 percent increase over 2007 and 
resulted in an estimated economic impact of $2,278,488.

The members 
greatly appreciated 
the information 
you brought to 
them… You helped 
to make this one of 
our most successful 
Conventions to date!”
Michelle Guerin, Office  
Manager Washington State  
School Retirees’ Association

The members greatly 
appreciated the 
information you 
brought to them…
You helped to 
make this one of 
our most successful 
Conventions to date!

“

”
Michelle Guerin, Office  
Manager Washington State  
School Retirees’ Association

2008 
Highlights 
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3

Showing Off 
In January 2008, Seattle Southside was a prominent sponsor 
of the Seattle PCMA (Professional Convention and Meeting 
Planners Association) Convention that brought a record 
3,400 meeting planners to town. This afforded us the 
opportunity to show off Seattle Southside to this elite group 
and earn potential future bookings. We then participated in 
the Two Nation Vacations Travel Show where our Business 
Relations Coordinator jetted around various cities promoting 
the Seattle Southside brand to travel planners. 

Seattle Southside also designed and purchased new 
trade show booth banner displays to take on the road for 
upcoming travel shows. The three new banners promote 
dining, entertainment and shopping in Seattle Southside. 
The plan to introduce new banners in 2009 focusing on 
the outdoors and overnight stays is in the works. The new 
banners are versatile and can be used at various types of 
events from table top displays to full booth shows. 

Web site Statistics  
Our Web site, www.seattlesouthside.com, has now been 
in existence since 2002. In 2008, the site had 297,748 
unduplicated visits, a 662% increase since the Web site’s 
inception. Even more impressive is the average number of 
page views the site gets is 7.1, meaning visitors spend even 
more time on the site, browsing pages and planning their 
trips. The most popular sections remain the Stay and Events 
section, with the public relations section coming in third. In 
2008, we also had 45,161 Web site downloads and 643  
online hotel reservations booked.

2008 
Highlights 



Seattle Southside’s Program Director, Katherine Kertzman, was appointed by 
Governor Christine Gregoire to the Washington State Tourism Commission 
on October 9th, 2008. The commission provides strategic direction to 
the Tourism Office and the State Department of Community Trade and 
Economic Development. The 19-person commission was appointed by the 
Governor in August 2007 after legislature approved an overall increase of 
$7.8 million over the next biennium for the state tourism budget. 

In The Spotlight 

Our 2008 media efforts landed Seattle 
Southside a spot in AOL Travel’s West Coast 
Family Vacations for Under $250 feature, 
not to mention a segment on KOMO TV’s 
Problem Solvers with Herb Weisbaum. 
The Press Room section of our Web site 
experienced a high volume of traffic in  
2008 with 177,048 unduplicated visits.

Sporting Success 

Seattle Southside continues a big presence 
among Starfire soccer tournaments and other 
sporting events through partnerships with 
venues, the Seattle Sports Commission and 
relationships with tournament organizers. Now 
that the Seattle Sounders FC Major League 
Soccer Club is headquartered in Tukwila and  
the Seattle Thunderbirds Western Hockey 
League Team is headquartered in Kent,  
Seattle Southside is truly sports central!

Governor’s Commission

2008 Highlights 
Continued 
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Tukwila
$587,215.80

Des Moines
$21,295.00

SeaTac
$1,241,266.80

Kent
$196,486.60

Southside Gross Lodging Tax Revenues
Source: WA State Dept. of Revenue

King County Estimated  
Visitor Expenditures ‘07
Source: CIC Research, Inc.

3

Entertainment
$402 M

Local Transportation
$481 M

Misc./Convenience
$330 M

Lodging
$1272 M

Shopping
$1,154 M

Meals/Beverage
$1,532 M

Performance

Totals:
$2 Million

Totals:
$5.2 Billion
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Refine Brand Identity  

In 2009, we will focus on brand refinement in an 
evolutionary rather than revolutionary process. We will 
use it to motivate new visitation, particularly focusing 
on the domestic western regional market and British 
Columbia. With a cohesive alignment among all 
communication channels like our website, marketing 
collateral and vacation planner we can reinforce the 
area’s differentiated attributes and integrate it with other 
economic development programs in South King County. 

Web site Evolution 

With stellar Web site statistics over the past seven years, 
there is an evident slow down in Web site traffic. It is time 
to update the award-winning Seattle Southside Web site 
to build continuing interest and additional qualified traffic 
to the site using all forms of paid and non-paid media. 
We will focus on functionality that maximizes consumer 
understanding and engagement of the integrated travel 
products available in Seattle Southside and a range of 
opt-in communication vehicles, maximizing automated 
messaging capabilities. We also hope to incorporate a 
virtual vacation planner, virtual map and a Spanish Web  
site in 2009. 

Media Campaign 

We will continue to purchase media placements/
advertisements in travel and meeting planner 
related publications luring visitors with the value and 
convenience of staying in Seattle Southside and entice 
them with the appeal of favorite, familiar attractions 
in Seattle and other lesser-known attractions in the 
Southside. However, we will launch a new advertising 
campaign to attract visitors through unique positioning 
and offerings. All advertising will include a unique call to 
action for purposes of tracking and evaluation. We will 
increasingly evolve to stronger direct-response creative 
designs, and utilization of online channels, going on a spa 
vacation; 41 percent of adult travelers attended a festival 
or fair during a trip; and two out of five adult travelers 
attended an organized sporting event while traveling.

3

2009  
Major Initiatives
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Public Relations  

An ongoing media relations program to build public 
awareness and usage of Seattle Southside services is 
vital to generating positive editorial media coverage and 
promote the Visitor Center to various audiences. We will 
continue to work proactively and reactively with local and 
regional media and area tourism venues. Seattle Southside 
strives to sustain a role as a helpful and dependable 
resource for vacation planners, athletic tournament 
organizers, meeting planners, business travelers, etc. And 
we will educate critical stakeholders about the value and 
role of tourism in the local economy and in enhancing the 
quality of life of all its residents.

Vacation Planner  

While the vacation planner is reproduced every two 
years, in 2009, we will update the look and feel of the 
Vacation Planner in coordination with the new refined 
brand identity. The updated Vacation Planner will include 
such attributes as consistency with the broader Seattle 
Southside campaign, access online with downloadable 
features, sample itineraries, calendar of special events, 
accessibility and transportation information, detailed 
area maps noting major attractions, copy written towards 
broader array of niche features such as wine and culinary, 
scenic byways, etc. 

2009  
Major Initiatives
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Seattle Southside Express Shuttle 

Seattle Southside continues to lead the Seattle Southside shuttle 
initiative with the City of SeaTac as a primary founder. The shuttle 
runs between SeaTac hotels and Westfield Southcenter Shopping 
Center at no cost to the rider and will continue to achieve 
visibility for the area and increase the level of satisfaction of the 
hotel guests and shoppers in a cost-effective manner. The 2009 
schedule offers increased frequency of pick-up and drop-offs. 

Tourism Networking
 
We will continue to build and foster strong working relationships between Seattle Southside’s 
business community, the Seattle Convention and Visitor’s Bureau and Washington State Tourism 
through increased communication and building awareness of Seattle Southside’s offerings. 
Each year we will continue hosting Seattle Southside Tourism Networking luncheons; leverage 
Washington State Office Tourism marketing strategies; serve on various tourism boards and 
commissions around the state, produce “Community Reports” for stakeholders; serve as the 
Southside housing agent for Seattle Sports Commission, Museum of Flight and Starfire Sports 
Complex, and develop business relations awareness outreach program, and more.

2009  
Major Initiatives

Continued

Tourism Map

Since the first Seattle Southside tourism map was distributed 
in August 2006, it has become our most requested item. In 
2009, we will update and print the Seattle Southside Tourism 
Map, adding new attractions and aligning it with our refined 
brand. The map continues to be very popular among tourists 
and regional locals in getting around the sights and attractions 
of Seattle Southside. 



Rock ‘n’ Roll Marathon  

The Rock ‘n’ Roll franchise is coming to  
Seattle on June 27, 2009. And, the best  
part is — it starts right in Seattle Southside at 
Foster Golf Links in Tukwila. The marathon  
and half marathon will bring runners from all 
over the country to our area filling up hotel 
rooms and leaving an economic impact for  
our businesses for days. 

ShoWare Center

Already open, the new ShoWare Center in 
Kent is gearing up to bring tourism in Seattle 
Southside to a new level. Featuring events like 
concerts, sports, conferences and more, the 
local businesses and area hotels should start 
feeling the impact of event bookings in the 
coming months.

On The Horizon
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Link Light Rail 

By summer of 2009, the 13.9 mile rail segment 
will be operating between Tukwila Station on 
International Boulevard and Westlake Center 
in Seattle. By the end of 2009, the final leg will 
make its way to the airport. This new Link Light 
Rail will allow tourists from the City of SeaTac to 
make trips to downtown Seattle easily and fairly 
inexpensively as compared to shuttles or taxis. 

Des Moines 50th Birthday
 
The City of Des Moines is putting on their 
party hats and celebrating their ½ Centennial! 
For their 50th birthday, the City is planning a 
gala in the Spring, a celebration on June 17th, 
2009 (their actual birth date), and a street festi-
val in July including a parade and sock hop. 



Tukwila
Joan Hernandez 
City Council President

Tom Dezutter 
Doubletree Guest Suites

Mikel Hansen 
Sabey Corporation

Donna Rios
Embassy Suites

Michael Miller 
Rainforest Café

Brad Knutson
Homewood Suites

Michael Schabbing 
Southcenter Courtyard  
by Marriott
 
Andy Ciarrocchi
Westfield Southcenter

SeaTac
Terry Anderson
City Council Member  

Jeff Hart 
Seattle Marriott at SeaTac

Tom Dantzler
Equitable Capital Group

Roger McCracken 
McCracken & Associates

Cathy Heiberg 
Boysen & Boysen, LLC

Frank Welton 
Doubletree & Hilton Hotels

Nancy Damon 
SWKC Chamber  
of Commerce

Carl Anderson 
Comfort Inn & Suites

Jerry Stotler 
Coast Gateway Hotel

Kent
Tim Clark
City Council Member

Dennis Higgins
Kent Business Owner

Andrew Hutchinson 
Best Western

Vickie Molzer 
Hawthorn Suites

Greg Haffner
Curran Mendoza

Jacquie Alexander
Kent Downtown  
Partnership

Aaron Watne 
TownePlace Suites 
by Marriott

Des Moines
Susan White
City Council Member 

Tajinder Chahal
SeaTac Valu Inn

Dianne Jacobson 
Corky Cellars

Jane Ipsen
Landmark on the Sound

Lodging Tax 
Committee Members
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14220 Interurban Ave S, Suite 130
Seattle, WA 98168

206.575.2489 Phone
1.877.885.9452 Toll Free
206.575.2529 Fax

info@seattlesouthside.com
www.seattlesouthside.com

© 2009 Seattle Southside Visitors Services. All rights reserved.


