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1) Key Findings for 2017



1) Tourism is a major contributor to

Hi | |l sborough Countyods

The impact of visitor spending on
Hillsborough County

Visitors 22.9 million
Total rooms nights booked 5.9 million
Visitor spending $3.9 billion
Jobs sustained by tourism 49,800
Income sustained by tourism $2.3 billion
Taxes sustained by tourism $877 million
Federal $499 million
State $182 million
Local $195 million

Source: Tourism Economics
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2) The tourism sector grew strongly
in 2017

Increases in key tourism indicators, 2017

Overnight visitors 2.9%
Day visitors 0.4%
Visitor spending 3.8%
0% 1% 2% 3% 4%

Source: Tourism Economics Annual growth




3) Tourism is growing quickly and
makes a significant impact on local
employment and tax revenue

Key tourism facts

Hotel occupancy rate was up for the

eighth straight year, reaching 74%

Visitor spending is up a total of
48.4% since 2009

The tourism sector sustains 7.4% of
all income and 6.3% of all jobs in
Hillsborough County

Tourism contributes $776 in state and

local taxes for each household in
Hillsborough County




2) Local Tourism Trends



Economic growth continues in Hi | |l sboroughos top
important source markets continue to make gains in jobs and income

Employment in key source markets

Annual percent change
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Hotel metrics continue to rise

Revenue per available room
(RevPAR) currently stands at $88
and is up 68% from 2009.

Average Daily rate (ADR)
reached $119 and is up 27%
from 2009.

Occupancy rates have risen to
74% in 2017 from 53% in 2009.

5.9 million hotel room-nights
were booked in Hillsborough
County in 2017.

| Tourism Economics

Hillsborough County reached new highs in
all three key performance indicators (KPIs)

Hotel sector KPIs

Nominal dollars
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The leisure and hospitality sector is  Leisure and hospitality is becoming an

growing faster than the general increasingly important part of Hillsborough
economy Countydos economy
Employment in the leisure and hospitality sector has grown faster than the Income in the leisure and hospitality sector has grown faster than the general
economy as a whole and key sectors such as manufacturing and finance. economy, and just slightly behind the financial and professional services
sectors.
Hillsborough County employment Hillsborough County income
Index (2009=100) Index (2009=100)
140 4 ==Total 170 ~
==Manufacturing 160 - ==Total _
130 | ==Financial ==\lanufacturing
= Professional services 150 1 ==Financial
120 | ==| eisure and hospitality 140 - ==Professional services
130 - ==| eisure and hospitality
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80
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Source: BLS Source: BLS
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Key indicators grew in 2017 Data from Floridads De|
and STR point towards a strong year for the
hotel sector

Growth in key indicators for Hillsborough County, 2016

Accommodation sales* _ 8.3%

Hotel room demand** 3.2%

Hotel room revenue** 8.8%

0% 5% 10% 15%
Sources: *Florida Dept. of Revenue; *STR Percent Growth
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3) Trends in Visits and Spending



Hillsborough County hosted 22.9

million visitors in 2017

Visits to Hillsborough County

Visits (millions)  mmVisits (left axis)

Visitation grew 1.4% in 2017 and reached a

new all-time high; visits are up a total of

349% since 2009
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Day trippers represent the majority
of visits

Day trippers represent 60% of all visitors, and have increased by 35%
since 2009. While the international market is much smaller than the
domestic market, it is growing faster than both day and overnight
domestic visitation.

Trips by visitor type, 2017

Percent

® Overnight
m Day
B [nterntional

22.9m total

visitors

Sources: Tourism Economics; Longwoods International
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All segments of visitors are increasing

rapidly

Visitors by type

Visits ' 2017 !ncrease

increase since 2009
Overnight 8,764,000 2.9% 31.2%
Day 13,608,000 0.4% 35.3%
International 495,000 2.5% 42.0%
Total 22,867,000 1.4% 34.4%

Source: Tourism Economics

14



In 2017, visitors spent $3.9 billion in  Spending is up 48.0% since 2009, and has

Hillsborough County increased by 3.8% in 2017 alone

Visitor spending in Hillsborough County

Nominal dollars, billions dina (left axi Percent change
o Change (right axis
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Overnight domestic visitors
account for over half of all spending

Day visitors spent almost $1 billion in Hillsborough County. While
international spending remains the smallest segment, it is the fastest
growing.

Spending by visitor type, 2017

Percent

m Overnight
= Day
$3.9b total ® International
spending m Airfare*

4.8%

Sources: Tourism Economics; Longwoods International
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Overnight domestic visitors to Hillsborough
County spent $2.1 billion in 2017

Spending by source

(US$ Million)
Spendin 2017 Increase
P 9 increase since 2009
Overnight $2,116 5.1% 47.7%
Day $978 1.8% 38.2%
International $664 3.6% 76.5%
Airfare* $191 0.4% 25.4%
Total $3,948 3.8% 48.0%

*Airfare is not estimated for individual segments, this figure represents the
portion of spending that accrues to Hillsborough County

Source: Tourism Economics
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Visitor spending is distributed The largest share of the visitor dollar was
across a variety of sectors spent on food and beverages - 28% of the
total

Visitor spending profile, 2017

Dollars per person per day and percent of total

m | odging
Average = Local transportation
spending per ® Food & beverages
person per = Retail
trip = $164 ® Recreation

$46

Sources: Longwoods International; Tourism Economics
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Visitor spending details

| Tourism Economics

Total Visitor Spending

(US$ Million)
Lodging $610 $0 $192 $802
Local trans. $223 $125 $79 $427
Food & bev. $571 $324 $162 $1,058
Retail $275 $206 $93 $574
Recreation $436 $322 $138 $896
Subtotal $2,116 $978 $664 $3,757
Airfare** - - - $191
Total $2,116 $978 $664 $3,948

** Ajrfare total refers to only the portion of spending that accrues to Hillsborough County

Source: Tourism Economics
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4) The Domestic Market



Hillsborough County hosted 22.4 Over half of v
million domestic trips in 2017 leisure trips

39% of all visitors are visiting
friends and relatives (VFR) and
10% are on business travel. The
remainder, 11.5 million or 51% of
the total, can be considered
marketable leisure trips.

| Tourism Economics

Domestic visitor segments, 2017

Percentage
100% - Business
2.3m-10%
80%
DEVY
13.6m - 61% Marketable
60% - 11.5m - 51%
40% -
Overnight VFR
20% A
’ 8.8m - 39% 8.6m - 39%
0% -
Length of stay Type of trip
Sources: Longwoods International; Tourism Economics

S i

tors

20



Overnight visitors account for two Length of stay and spending on lodging
thirds of all spending leads to overnight visitors having a higher
economic impact

sent 2 s mane m isooonn | K€Y figures by visitor type, 2017

County. This means that while Percentage .
overnight visitors account for only 9 mDay mOvernight
39% of total trips, they represent 100% -~
72% of total person-days in
Hillsborough County and 68% of
total expenditures. 80% -
60% -
40% -
20% A
0% -
Total person-trips Total person-days Total spending
(millions) (millions) (millions)

Sources: Longwoods International; Tourism Economics
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Overnight visitors spend far more

per trip

Overnight visitors spent $241 per trip while

day visitors spent $72; overnight visitors
spend the most on lodging while day
visitors spend the most on recreation and
food and beverages

Visitor spending by category, 2017

Dollars per person per trip
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: Longwoods International; Tourism Economics
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5) The International Market



Growth in the international market Slowed from 2014 to 2016, but resumed
has resumed growth growth in 2017

Slow growth in arrivals from
Brazil and Canada (which where
experienced across the US)
slowed growth of international
arrivals in 2015 and 2016, but
rebounding economies in those
nations and a weakening US
dollar boosted arrivals and
spending in 2017.

| Tourism Economics

International tourism to Hillsborough County
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International tourists make a Higher per trip spending by international

significant economic impact visitors leads to a relatively high economic
contribution

495,000 international travelers

Jisited Hilsborough couny st | 1110S @nd spending by visitor type, 2017

year, compared to 22.4 million Percentage
domestic visitors.
100%

1 0.5 million "
International visitors spent much trips $652 million
more per person per trip than
domestic visitors ($1,316 vs 80% -
$138). So while international E International
tourists make up only 2.2% of - .
trips, they represent 17.4% of 60% - Domestic
total spending. 22.4 million $3,093
trips million
40% -
20% -
0% -
Trips Spending

Sources: Longwoods International; Tourism Economics
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6) Economic Impacts



How tourism generates impact

Our analysis of tourismbdbs i mpact
actual spending by tourists, but also considers the downstream effects
of this injection of spending into the local economy. To determine the
total economic impact of tourism in Hillsborough County, we input
tourism spending into a model of
created in IMPLAN. This model calculates three distinct types of
impact: direct, indirect, and induced.

f Travelers create direct economic value within a
discreet group of sectors (e.g. recreation,
transportation). This supports a relative proportion of
jobs, wages, taxes, and GDP within each sector.

f Each directly affected sector also purchases goods and
services as inputs (e.g. food wholesalers, utilities) into
production. These impacts are called indirect impacts.

f Lastly, the induced impact is generated when
employees whose wages are generated either directly
or indirectly by tourism, spend those wages in the local
economy.

The impacts on business sales, jobs, wages, and taxes are calculated
for all three levels of impact.

| Tourism Economics

Tourism spending flows through the
economy and generates economic benefits
through multiple channels

Howholrism gpending ffawsthroughahkeé s wi th
economy and generates economic benefits

the Hillsborough Countyds economy
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